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Photo Greeting Cards 

True photographic prints on Kodak paper, 
in 4x8 and 5x7 sizes. Printing on one 
side only. Envelopes included. Gold lined 
envelopes available at additional cost. 


Snow 

Globes 

I Available in 
several styles. 


Ceramic Mugs 

1 5oz Photo Mug | 1 1 oz Photo Mug 


printed Postcards 

Printing on 2 sides. 

Available in 4x5 ] /i or 5x7. Envelopes included. 

PRINTED Folded Cards 

Available in 4x5 Vi or 5x7. Envelopes included. 
Over 200 designs available. 


Desktop/Tabletop 
Metal Prints 

Curved Metal Prints, Standing 
Base Prints, and Acrylic Bases, all 
make clean, modern desktop/ 
tabletop displays that are sure to 
become treasured gifts. 


Great Prints. Great Prices. Easy Ordering. It's that Simple. 

Visit our website to browse through 
all of our products and see pricing. 
Sign up and begin ordering today. 

meridianpro.com | 800-544-1370 
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Use coupon code PPA20Prints in ROES at checkout. 


To learn more about Bella Art Prints and to download Marathon ROES go to 

BellaArtPrints.com 

Offer expires December 31st, 2016 and cannot be combined with any other offer. 


Design. Print. Websites. Marketing. 

www.MarathonPress.com 

(800) 228-0629 
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HISCOX 

business insurance 


“My business 
runs on big 
ideas. And a 
tiny budget.” 


Invest more in your company’s success, and less 
in its business insurance. Get a customized policy 
starting as low as $22.50/mo. 

Get a fast, free quote at Hiscox.com/planonit or 
call our licensed insurance agents at 866-961-9218 
Mon-Fri, 8:00am-1 0:00pm ET. 


#encouragecourage. 


© 2016 Hiscox Inc. All rights reserved. 
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REVOLUTIONARY 


ultra 


Winner of the TIPA Award 


Awarded by the editors of 28 leading international photo magazines 


© Avenso Photo Art, Inc. dba WhiteWall. 2016. All rights reserved. All prices and product are subject to corrections or changes 
without prior notice. Offer expires on 2/28/2017 and can not be combined with another offer. 


NEW: ultraHD Photo Print 
Under Acrylic Glass 

Now twice the resolution for razor sharp images. 70 awards and recommendations. 
Made in Germany. Gallery quality trusted by 21,500 professional photographers. 

Discover us at WhiteWall.com □ WHITEWALL 




EDITOR’S NOTE 

LEADING LINES 



COMING NEXT MONTH 


Flawless 

Some of the best from this year’s bevy of 
Diamond Photographers 



Without a net 

If you don’t have a proper backup strategy, 
you’re risking your business 

Keep it up 

10 Best practices for drone photographers 


STAY IN TOUCH 

Bl 

editorsfdppa.com 



facebook.com/ppmagazine 



twitter.com/ppmagazine 
^ the 

V Loop 

theLoop.ppa.com 


WORK IT 

DO WHAT YOU LOVE (AND THE OTHER STUFF, TOO) 

► “Find a job you enjoy doing, and you will never have to work a day in your life.” 
So promised Mark Twain. When we spend time doing things we love, we aren’t 
laboring. But Twain didn’t guarantee we’d enjoy every minute and every task on 
our to-do lists, did he? So you may have to work a few days after all, just to get 
done those less-than-enjoyable tasks like tax prep, budgeting, and cleaning the 
studio, backing up files, shopping cell phone plans, and hiring a plumber. The 
creative life is not endlessly glamorous. 

One of the reasons I enjoy my professional life so much is that I get to spend 
a lot of time with writers, editors, designers, and photographers who produce 
interesting and inventive work. Where others see problems, these creators, col- 
laborators, and entrepreneurs see compelling constraints. It’s inspiring to hear 
someone say “Yes, I can do that. I don’t know how yet, but I’ll figure it out.” That’s 
how magic happens. 

As seems to happen in every issue, common themes unexpectedly revealed 
themselves as we set to work on our month’s collection of stories. As always, 
we set out to highlight the techniques that contribute to photo business success, 
whether those techniques are photographic or commerce-related. And as we 
make a plan for the issue, we have ideas and assumptions about what each story 
will convey. But there are always unexpected treasures in these stories and some- 
how they often relate to each other. 

This month, the common theme is that you can simultaneously love your work 
while also adapting what you do to stake a greater claim in the market. In fact, 
this is often the very thing that separates aspiring professionals from actual pro- 
fessionals. For example, an aspiring professional might say “I love making pho- 
tographs of graffiti. I haven’t sold one yet, but I’ll keep working at it because it’s 
my thing.” And an actual professional might say, “I love making photographs 
of graffiti. But since I couldn’t sell them, I started making photographs of high 
school seniors in cool urban settings. And I still make those artsy graffiti photos 
as a personal project.” 

That’s what came to my mind when I read Melanie Anderson’s quote “I no 
longer wanted to be specified as a certain style of photographer. I want to be the 
photographer you call” (“Big Dividends from Sports,” p. 28). And again when I 
read Robert Seale describe why the “inverse fun rule” guarantees that corporate 
photographers will always find work (“Making Luck,” p. 84). And again when 
I read why Audrey Woulard now spends 98 percent of her time not photograph- 
ing babies, which is what earned her a stellar reputation (“The Space Between,” 
p. 64). 

Enjoy what you do, and if you want to thrive, be ready to adapt. • 



Jane Gaboury 

Director of Publications 
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see the 

DIFFERENCE' 

Marketing & Branding Help for 
Photographers! 

You need to show your clients and 
prospects the value in hiring a 
photographer. 

PPA is here to help with links and 
tools that show the difference 
professional photographers can 
make and help your sales process. 

Consumer Tips 
Q Customizable Brochures 
0 Landing Pages 
Q Logos 
O Quizzes NEW! 

O Shareable Videos 

Side-by-Side Comparisons 


PPA.com/FreeResources 



QpQ 

BE MORE 





FOREGROUND 


by Amanda Arnold 

NESTLED TOGETHER 

SCIENTIST RECORDS UNIQUE MACAQUE BEHAVIOR 
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Japanese macaques display some peculiar (and adorable) behav- 
iors— they wash potatoes with their hands, play with stones, and 
even hop on deer to catch a ride. But the macaques in Nagano and 
Shodoshima are unique for the behavior pictured here: huddling in 
tight groups. 


menting their cultural behaviors, which differ by region. This huddling 
behavior among macaque family members in Nagano is affection- 
ately dubbed saru-dango by the Japanese. According to Bonnefoy, 
saru means monkey and dango means “a skewer of Japanese sweet 
dumpling made from rice flour." 


Scientist Alexandre Bonnefoy, who captured the image Fubuki 
followed the primates through the fall, winter, and spring, docu- 


The image won a Special Commendation award in the 2016 Royal 
Society Publishing photography competition. • 
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THE COURAGE TO CHARGE WHAT YOU'RE WORTH 


50 

5 


O 

50 


► Who wouldn’t want to make life- and work- 
affirming self-improvements in seconds? Mel 
Robbins promises that opportunity is real. 
Robbins, a speaker, author, and CNN com- 
mentator, will deliver the keynote address at 
Imaging USA 2017 next month in San Anto- 
nio. She’ll provide insights into her five-sec- 
ond rule, a mental trick you can use to incite 
positive behavioral changes in yourself. 

WHAT ADVICE DO YOU HAVE FOR PHOTOGRA- 
PHERS STRUGGLING TO PRICE THEMSELVES 
AT THE LEVEL THEY DESERVE? 

ROBBINS: Confidence is a skill that you 
build, not something that you’re born with. 
At the beginning of your career you’re going 
to low-ball yourself because you don’t have 


the confidence yet; you haven’t had enough 
jobs yet. But what’s going to happen is that 
you’re going to get booked with a level of fre- 
quency that all of sudden your inner wisdom 
says, I don’t want to do this for X. You’re go- 
ing to start getting annoyed at what you’re 
being paid. 

ISN’T BEING ANNOYED A BAD THING? 

ROBBINS: Being annoyed is wisdom, and ig- 
noring it undermines your confidence. Each 
time you have the feeling that you should 
raise your prices and you don’t act on that, 
you’re proving to yourself that your instincts 
aren’t worth listening to. Confidence is the 
ability to trust the inner guidance that’s con- 
stantly talking to you. ^ 


HOW DO YOU PUT THAT WISDOM INTO 
ACTION? 

ROBBINS: Write down the number you want 
to charge and vow that the next call you re- 
ceive from a potential client, you’ll quote that 
number. If the client balks, say, No problem, 
I’ll refer you to somebody who is less expen- 
sive. Don’t come down on your price; you don’t 
want to build a reputation that you’ll drop 
your rate if pressured. 

“That is a moment of courage,” Robbins 
says. And it’s one of the things she’ll discuss at 
Imaging USA, Jan. 8-10, 2017: “How you find 
the courage you need every single day to stand 
by your beliefs and believe in yourself.” 

Get convention registration and accommo- 
dation information at imagingusa.org. • 
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As the 1 st choice of the imaging professional, American Color Imaging 
prints high-quality dCflior photogrophy products. 


Framed Prints • Gallery Wraps • Curved Metals ■ Framed Metals • Press Cards 


Image Folios • Riveli Albums • And More! 

Visit aciiab.com today! 





American Color Imaging I www.acilab.com I 800.728.2722 

Thank you to © C. Phelps Photography for the beautiful senior images 




FOREGROUND 


FIRST BLUSH 

BOOK OF MAGICAL VISTAS 


New photo book “National Geographic Greatest Landscapes: Stunning Photographs That Inspire and Aston- 
ish” features breathtaking landscape photography from around the world. This image was made by San Fran- 
cisco-based landscape photographer Dave Gordon and shows a section of the Golden Gate Bridge peeking out 
from a blanket of morning fog. (National Geographic Books, $40) • 
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► New regulations enacted this fall make it 
easier than ever to add drone photography 
to your business. But beyond passing the 
FAA’s aeronautical knowledge test and being 
vetted by the TSA, you’ll also need some- 
thing else: insurance. 

Even after you’re certified by the FAA and 
have likely practiced hours with your flier, 
accidents still happen. Kristen Hartman, di- 
rector of member value at PPA, points out 
that if your drone malfunctions or you make 
a mistake and your flier falls from the sky, 
you’ll definitely want to be backed up by 
both equipment and liability insurance. That 
way your drone is covered if it’s damaged, 
and you and your business are protected 
if the accident causes property damage or 
bodily injury. 

PPA has negotiated with insurance part- 
ner Lockton Affinity to offer an affordable gen- 
eral liability drone endorsement add-on that 


will protect you should your drone harm a 
person or a piece of property. This endorse- 
ment is available for $150 a year for photog- 
raphers carrying PPA’s general liability insur- 
ance, which starts at $236 a year. In addi- 
tion, PPA’s PhotoCare Plus policy covers drone 
equipment that’s damaged in an accident. 
(The PhotoCare policy that’s free with PPA 
membership doesn’t cover drone equipment.) 

“No matter how much you practice with 
your drone, there are always going to be un- 
foreseen circumstances, like a gust of wind 
takes your drone or your battery pack gives 
out and dies,” says Hartman. “Typically with 
drones, it’s expensive because it’s not just a 
little bit of damage. If it hits somebody, it’s 
potentially very expensive. If it falls on a car 
and smashes the hood, your liability is very 
high. So you need to have insurance to pro- 
tect yourself.” 

Until now, drone operators typically pur- 


ACCIDENTS HAPPEN 

“During one of my test flights, I had 
been flying at 250 feet and was bring- 
ing it down when suddenly one of 
the propellers completely shattered, 
causing the rig to fall straight down. 
Had people been there, it could have 
really done serious damage.” 

Ron Jackson, M. Artist 
Ron Jackson Artistry 
Little Rock, Arkansas 


chased aviation insurance for general liability 
coverage, at more than $1,000 a year. “This 
is one of the first policies that’s out there 
strictly for drone photography,” Hartman 
says, “and that’s at a reasonable price point.” 
ppa.com/insurance • 


DECEMBER GIVEAWAY 

TAMRON SP 85MM F/1.8 VC LENS 

► A portrait artist’s lens, the Tamron SP 85mm f/1.8 VC offers the perfect focal 
length for a pleasing image with true-to-life facial features. The len’s working 
distance allows you to connect with your subject, tamron-usa.com 

Win a Tamron SP 85mm f/1.8 VC lens ($749 value) 

Enter today: ppmag.com/win 











BECAUSE IT’S ALL 
ABOUT THE DETAILS. 

To demonstrate the incredible printing power of the 
new family of Canon imagePROGRAF pro printers, 
we took a look inside the mind of those who obsess 
over prints the most - pro photographers. We invited 
famed fashion photographer Lindsay Adler to print 
and analyze one of her most stunning photographs. 
Using eye-tracking technology, we traced every single 
eye movement of her relentless attention to detail, 
ultimately proving how obsessed she really is. 


imagePROGRAF 
PRO SERIES 


# Canon 

SEE IMPOSSIBLE 



MEET THE FAMILY OF 
imagePROGRAF PRO PRINTERS 

Anti-clogging technology for consistent high quality prints 
Stunning shadow reproduction and higher density blacks 


Remarkably precise and accurate color recreation 


usa.canon.com/proprinters 
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17" imagePROGRAF PRO-IOOO 


THE PRINTER THAT’S EQUALLY OBSESSED 


imagePROGRAF 

PRO SERIES 




Canon 

SEE IMPOSSIBLE 


Printed images simulated. © 2016 Canon U.S.A., Inc. Canon and imagePROGRAF are registered trademarks 
of Canon Inc. in the United States and may be trademarks or registered trademarks in other countries. 


LEADER 


TALK TO THEM 

LIGHTING AND POSING TIPS FOR PORTRAITS 



► Making a successful portrait hinges more on 
people management than on lighting and pos- 
ing, according to Tim Kelly, M.Photog.Cr., 

F-ASP. He offers a couple of tips for creating 
great portraits: 

BUILD THEM UP. To get a natural pose out 
of a subject, make them feel natural. This is 
best accomplished by asking engaging questions 
and being a good listener. Questions will vary by the 
subject’s age, of course, but boyfriends, girlfriends, spouses, kids, 
grandkids, are a good place to start. “That’s often where I find great 
portraits, in the middle of genuine, personal interaction,” Kelly says. 

IDENTIFY WHAT’S NATURAL. Some photographers set up specific 
lighting, have the subject sit, and start snapping away. But “nervous 
sitters who wonder when to smile while you’re tinkering with your 
camera and lights won’t likely yield an optimum result,” he notes. In- 
stead, Kelly sets up his lighting in a “general ballpark” at first. As he 
moves around the subject designing the space, he chats with him or 
her, observing facial expressions and body language to pinpoint the 
perfect relaxed countenance. Once that natural pose is identified, he 
finalizes the lighting setup and begins making images. “At this point, 
I never really have to ask for a smile or expression, as I can just get 
it with natural conversation.” 

^ Kelly will speak on this topic at Imaging USA 2017 in San Antonio. • 
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IN PHOTOGRAPHIC 
PACKAGING 




NOW OFFERING 


FULL COLOR 



FREE full color printing is now available on a 
variety of our USB & USB packaging products, 
including: Credit Card, Swivel, Maple & Modern 
Gloss USBs, and Rustic Wood, Gift Box, and 
Metal Tin USB boxes. 


FOLDERS & MOUNTS | 
PHOTO CASES | BAGS 

SPORTS MEMORY MATES | PORTRAIT BOXES 
| FOLIOS | USBS | ALBUMS | ACCESSORIES 

TVndell, 

L MADE IN THE U.S.A.^^ 

1-800-827-6278 

\ PHOTOGRAPHIC 1 

tyndellphotographic.com 

V, PACKAGING i 

f # g + <P 








Luxury wedding photographer 
Vanessa Joy trusts Miller's Lab 
to transform her imagery into 


We tell stories, we chase 
ideas, we make our own 
rules. A force to be reckoned 
with - we are makers. 


MILLERSLAB.COM 
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MERITED 

IMAGES FROM THE PPA LOAN COLLECTION 



• CAMERA & LENS: Canon EOS 5D 
Mark III, Canon 24-105mm f/4 Lens 

• EXPOSURE: 1/60 second at f/1 1 , 
ISO 400 

• LIGHTING: A Photog enic Power- 
Light 1250 was used as the main 
Light with a 3x4-foot Larson soft 
box. A 72-inch stand refLector 
was used to kick Light back as 

a fiLL. Two studio strobe kicker 
Lights with strip boxes in the back 
corners directed Light toward the 
subject. 

• POST-CAPTURE: Kra emer im- 
ported the f i Le into Adobe Light- 
room and adjusted coLor baLance 
and saturation. She used Photo- 
shop forfinishing enhancements 
and digitaL painting. 




REGAL 

► Shelly Kraemer, M. Photog. Cr., CPP, was aiming for something classic and timeless with her 
image “Regal.” The subject is a wedding client who came to the studio for a formal portrait 
session. Shelly Kraemer Portrait Artist, based in Quincy, Illinois, specializes in family, senior, 
wedding portraits, corporate headshots, and sports photography, shellykraemer.com 


ABOUT THE LOAN COLLECTION 

The current Loan Collection comprises 1,085 photographs chosen for distinction by jurors of PPA’s International Photographic 
Competition. The compositions are considered the best of the best in contemporary professional photography, having been awarded 
the Loan Collection distinction based on their success in meeting the 12 elements of a merited image. 
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Quality Matters 

ChromaLuxe print media takes your images to the highest level with unmatched quality and durability. 
Created specifically for the high end photo market, specially coated sheets of metal, wood, and table top panels 
create intensely vibrant and incredibly long lasting prints. The variety of offerings, along with the ease with which 
they can be presented, makes this a perfeact fit for any residential or commercial space. 

Available at all major photo labs. Ask your lab for genuine ChromaLuxe today 


(S) (f) ($) (J) ($) 


FADE RESISTANT 


CHEMICAL RESISTANT 


SCRATCH RESISTANT 


MOISTURE RESISTANT 


Chroma 


Luxe 8 


FLAME RESISTANT 



True to your vision ’ 

www.chromaluxe.com 


ChromaLuxe® is a registered trademark of Universal Woods, Inc. ©2016 



MERITED 

IMAGES FROM THE PPA LOAN COLLECTION 



COOL KIDS 

► Jamie Bard created “Cool Kids” by gathering together her muses: her children and nieces. “I knew I wanted them to look grungy and cool, 
so I dressed them in dark grays, blacks, and jeans,” she says. The image was made in her studio. Bard Photography is based in Grand Falls, 
New Brunswick, Canada, specializing in portrait and wedding photography, bardphotography.com 


• CAMERA & LENS: Canon 5D Mark III, Canon EF 35mm f/2 IS USM Lens 

• EXPOSURE: 1/160 second at f/6.3, ISO 200 

• LIGHTING: Bard used a Paul C. Buff ALienBees B1600 with a 32x40-inch soft box for the main Light, an ALienBees B800 with a 60- 
inch octabox as fiLL Light, and an ALienBees B800 with a 32x40-inch soft box for hair Light. 

• POST-CAPTURE: She used Adobe Bridge for smaLL exposure and highLight corrections, Photoshop for sharpening and skin soften- 
ing, and ALien Skin and GoogLe Nik CoLLection for the grungy finish. She used GoogLe CoLor Efex Pro to dirty up the image and ALien 
Skin Snap Art to create a painterLy Look. 
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OLYMPUS 



MYTH: DSLRs dominate photography. 






TRUTH: The E-MI Mark II is the new boss in cameratown. 


The reign of the DSLR is over. The Olympus OM-D E-MI Mark II is lighter, faster and packs 
greater imaging firepower. It has features DSLRs can only dream about: 60 fps full resolution 
shooting, a silent shutter, focus stacking and more. Shoot smooth 4K video and crisp photos 
thanks to the world’s most effective* image stabilization. The E-MI Mark ll’s sleek, lightweight 
and weatherproof design makes long shoots in tough conditions easy. And your DSLR? Retire it. 


Move into a New World. 

om-D 


E-MI Markll 


Get Power. Get Portable. Get Olympus. 
getolympus.com/myths 


* With M.Zuiko Digital ED 12-1 00mm f4.0 IS PRO, as of September 2016 




I would love to 
become recognized 
as a great pet 
photographer in my 
state and be able to 
have a greater impact 
on my community. 


jr* 


My true passion for pet 
photography came when I moved to the 
United States from Argentina with my 
Rottweiler, Simon. When Simon passed 
away in 2005, 1 decided I wanted to make a 
difference in the lives of other dogs by 
volunteering at my local shelter. As I bathed 
and took care of the animals, I would take their 
pictures, hoping it would lead to a loving home 
sooner rather than later. These dogs really 
touched my heart, filling the emptiness left 
behind from my loss. Now, I give that gift to 
animals everywhere— whether they are 
up for adoption or have already 
found their forever homes. 


My two dogs 
give me daily inspiration. 
Working with animals is 
such a different ball 
game. Their energy is 
always amazing and we 
can learn so much 
from them. 


r_;l 


Paola Paladini 

Paolo Paladini Pet Photography. Sunrise. FL 
PPA member since 2015 
PaolaPaladim.com 
f /PaolaPaladiniPetPhotography 
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DRONE EXPLOSION 

The birth of the commercial drone industry has been nothing short of ex- 
plosive. By Oct. 1, nine months after the FAA began its Small Unmanned 
500,000 Aircraft System (UAS) Registry, more than a half-million fliers were regis- 

tered. That’s sky high compared to the number of manned aircraft current- 
ly in the United States, which enjoys a history more than a century old. 



UNMANNED AIRCRAFT 
550,000 IN 9 MONTHS 
(JAN. 2016 -OCT. 2016) 


Source: U.S. Department of Transportation and Federal Aviation Administration 




A VOLUME BUSINESS SEGMENT CAN STOKE ALL YOUR SPECIALTIES Melanie Anderson 


by Stephanie Boozer 

► Melanie Anderson, Cr.Photog., CPP, doesn’t 
hesitate when asked what key elements have 
made her high- volume sports concentration a 
success: relationships, lighting, and efficiency. 
Over the past six years, her 11 -year-old Hag- 
erstown, Maryland, studio has become the 
go-to for schools and youth sports leagues in 
her area that want an outside-the-box team 
shot, earning her $ 100,000-plus annually in 
that segment alone. 

But while Anderson may dominate the 
highly stylized volume sports arena in her 
town, it doesn’t dominate her. Diversifica- 
tion is another key element in her studio’s 
success, she says, and her sports focus dove- 
tails nicely with her senior, portrait, com- 


mercial, and even wedding divisions. 

“I realized a few years ago that I no lon- 
ger wanted to be specified as a certain style 
of photographer,” she says. “I want to be the 
photographer you call. I shoot volume sports 
year-round. It feeds my senior business, 
which leads to family, and through the se- 
nior banners we create, to commercial cli- 
ents. They all feed into each other.” 

Being that diversified means you have to 
have a system in place, which is what Ander- 
son has spent the past few years fine-tuning, 
and what she’ll be speaking about at Im- 
aging USA in San Antonio next month. She 
also intends to demystify the volume sports 
business for photographers stymied by the 


BUILD RELATIONSHIPS 

In terms of relationship building and com- 
mitment, Anderson likes to think of her vol- 
ume business with a boutique approach. She’s 
grown slowly and smartly enough that she has 
a crew in place to help her, but that wasn’t 



concept of anything high 
volume. 

“I’m here to say, ‘Dive 
in!”’ she says. “The mon- 
ey is there, the relation- 
ships are there, the busi- 
ness connections are there, and it’s 
only going to help your studio tenfold. It’s not 
as hard as you think.” 
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always the case. Anyone can get into the vol- 
ume sports game, even practicing solo, she 
urges. Just start small and build relation- 
ships. If another photographer in your area 
already has the market on lockdown, start 
building those relationships anyway. 

“Nurture now, and prepare for your turn,” 
she recommends. “I’m never for taking busi- 
ness from somebody, but I do believe in de- 
veloping relationships. One day that photog- 
rapher is going to be tired, or something will 
happen and he won’t be able to fulfill some- 
thing. That school will want to try something 
new. You have to be ready when the oppor- 
tunity arises.” 

If you can’t find an in with a large school 
or team in the area, broaden your idea about 
what a team is, says Anderson. Gymnastics 
leagues, ice hockey, dance classes, scouting 
groups, even the often overlooked school band 
are possibilities. Putting in the work to in- 
troduce yourself to these groups can be tire- 
some, but no risk, no reward, says Anderson. 
“People won’t just show up at your doorstep.” 

A no-brainer for making connections is 
joining your local chamber of commerce. An- 
derson makes extra effort to get to know the 
superintendent of schools and especially to 
meet with as many school athletic directors 
as she can. She makes herself available by 
giving them her personal cell phone number 
and inviting them to call anytime. 


“Start with one team, and get through one 
team,” she says. “The way I started was that 
I wasn’t happy with the team pictures of my 
own kids, and I asked if I could do it. The way 
you make money is behind a camera and in 
front of people making relationships, not sit- 
ting behind a computer. I could preach that 
all day long.” 

NAIL DOWN A SYSTEM 

Knowing that her time is money, and getting 
through multiple teams at one school means 
little room for error, Anderson developed a 
system she can replicate anywhere. She takes 
time-wasting hassles like weather out of the 
equation by always securing a gym or cafe- 
teria, or even a hallway if necessary. Shoot- 
ing inside allows her to control the variables. 
With a set background and lighting system, 
she can space teams 15 minutes apart and 
work quickly through the day. 

“Most coaches can’t stand picture day be- 
cause it eats into their practice time,” she says. 
“I want to be efficient: Create a workflow 
and get it done. Parents appreciate that, too.” 

Anderson’s setup is simple: a backdrop 
and three ring lights configured for individ- 
ual and group shots. Once the setup is in 
place, she moves quickly. For the group shot, 
she lines up the team in a single row, and 
individuals are clipped out later to build the 
more stylized team picture and senior ban- 



CAPPUCC1NU R)fl THREE BY DEBRA KLA WETTER CPP 


BWC PRINTMAKERS 

is the lab of choice for so many 
award winning photographers who 
specialize in Fine Art. They know 
that Printmaking is in itself an art. 

Our Printmakers are Craftsmen who 
thrive on making the perfect print 
with superior attention to every 
detail. In our 41 years of serving 
photographers one of our most 
important goals is to know each of 
our clients and their preferences. 

We are just the right size lab for the 
serious photographer. For your next 
Fine Art Project choose BWC. 


PROFESSIONAL PHOTOGRAPHER I DECEMBER 2016 



BWC is honored to be 
PPA Vendor of the year 2016! 

Dallas | 1.800.445.0264 | bwc.net 
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ners. After the session, she, her team, and 
contractors (if needed) turn around the end 
product in two to three weeks. She’s a big 
believer in outsourcing work that either eats 
up too much time or isn’t a strength. 

For smaller setups — 30 to 50 kids total — it 
doesn’t make sense for her to travel to a lo- 
cation, so Anderson creates the same setup 
in her studio. The team must commit to pay- 
ing $40 per player, which guarantees income 
for her time. 

“Everything I do is with impact and inten- 
tionality,” she says. “Otherwise why do it?” 

BE CREATIVE 

Once you’ve shaken the hands, nurtured the re- 
lationships, and delivered the reliable results, 
it’s time to work out the ongoing marketing. 

Take Anderson’s banner idea, for exam- 
ple. Large-scale senior banners that hang in 
stadiums and gyms at every game create a 
huge visual impact. But rather than have the 
school or team pay for the banner, Anderson 
decided to go after local businesses to spon- 
sor either a year or a season in exchange for 
prime logo placement on the banners and 
team posters. 

“I use these banners as a huge marketing 
tool,” she says. “When they’re displayed at 
schools and the opposing teams come in, you’re 
exposing yourself to hundreds of potential 
clients. My staff is trained to ask how each cli- 
ent heard about us, and the No. 1 answer we 
get is that we are everywhere — mall displays, 
doctors’ offices, banners, social media.” 

Anderson’s sponsored senior banners also 
lead to commercial work. Once she secures a 
sponsorship, she does research to see what 
that business might need — head shots? web- 
site images? 

“You never know your potential until you 
put yourself out there,” she says. “Once you 
see the fruitfulness, the braver you become. 
You have to create your own impact and stay 
focused. I always say, Don’t stop when you’re 
tired, stop when you’re done. I’m tired, but 
I’m not done!” • 


andersonphotographs. com 


PHOTOVISION 

BROUGHT TO YOU BY QpQ 

Subscribe and get 

more than 500 episodes 

for only 

$ 49/year 

Use promo code PPA49 

OR 

FREE with your PPA membership! 

PhotoVisionVideo.com/OtTer 


TRY THIS MONTH’S 
FREE VIDEO! 

Senior Sun Day Supreme 
with John Pyle 

PPA.com/TryPhotoVisk 

Sponsored by whcc 



Stephanie Boozer is a writer in Charleston, 
South Carolina. 
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YOU CAN’T COMPETE 
WITHOUT BEING UNIQUE 

AND YOU HAVE TO TAKE RESPONSIBILITY FOR THAT 


by Jeffrey Shaw , Cr.Photog. 

► No doubt there’s more competition in the 
photography field than ever before, and it’s 
not just with other pros. Today we face the 
competition of the cell phone camera, ev- 
er-more-affordable professional equipment, 
and the constantly evolving dynamics of 
how people spend their time and money. 
But I’m here to offer both a lesson and a 
solution to this real challenge. 

THE LESSON 

Before I delve into the solution, I want to 
share a lesson. I’m a huge proponent of per- 
sonal accountability in business. Sure, we 
can whine about all the things that make 
being a photographer and a small business 


owner challenging, but in the end it’s up to 
us to do something about it. To wish things 
were different or to try to recapture some 
fictional golden past is a waste of time and 
energy that could be better applied to mak- 
ing a difference in your business. 

In my 32 years as a pro, I’ve seen many 
changing tides. There have been times I’ve 
worried whether or not I’d be able to stay rel- 
evant. I’ve even wondered if those curmud- 
geons who foretell the end of our profession 
could be right. No. I’m still relevant and pro- 
fessional photography is alive and well. 

If you want to make a living in this pro- 
fession, I suggest you look at what role 
you’re playing in what’s been lost and what 



Jeffrey Shaw 


role you can play in getting what you want. 

Ian Chamandy is a strategic planning 
specialist and co-author of the book “Why 
Should I Choose You?” He proposes we 
find answers to the question of why clients 
would hire us. It’s up to us to know that be- 
fore we can convey it. In fact, he advises, 
we should ask a series of questions from a 
client’s perspective: Why should I choose 
you? Why should I come back to you? Why 
should I pay more for you? The answers to 
these questions should be so obvious to cli- 
ents that they don’t even have to voice them. 

I’ve always been struck by the oddity of 
the advice, Don’t take it personally; it’s just 
business. As photographers, we’re in a busi- 
ness contingent on personal relationships. 
How can we not take it personally? And by 
taking it personally, I don’t just mean the 
emotional impact on us but also our level of 
personal accountability. It’s simply not good 
enough to complain. What are we willing to 
do to get the results we want? 

THE SOLUTION 

Now let me offer a solution on how to stand 
out in a competitive field. In today’s business 
climate, our biggest foe is conformity. I’ll be 
blunt: The photo field is a sea of sameness. 
Family, children, boudoir, product photogra- 
phers — all of them are saying very similar 
things to their audience of clients and poten- 
tial clients. If you want to stand out — and of 
course you do — you have to point out what’s 
different about you in a sea of sameness. 

Let me offer a couple of examples of 
photographers I’ve coached. The first is a 
boudoir photographer. When asked, “What 
is the result you want for the women you 
photograph?” she said, “I want to help 
women find their inner beauty.” While this 
is a noble desire and a heartfelt reason to 
become a boudoir photographer, it’s not 


32 


PPMAG.COM 


unique. So if that’s the message you market, 
you’ve just plopped yourself in a pool full of 
similar photographers. And to be frank, the 
message isn’t very inspiring. To help some- 
one find her inner beauty implies the client 
doesn’t know it’s there. The message isn’t 
uncommon or strong enough to compel a 
woman to pick you out of the crowd. 

Upon digging deeper, the photographer 
realized that what she’s passionately com- 
mitted to is helping women love who they 
are — beautiful on the outside, beautiful on 
the inside. So we created the marketing 
message “Be unapologetically beautiful.” It’s 
what I call a standout statement, a power- 
ful branding message that distinguishes you 
from everyone else and represents your 
values. “Be unapologetically beautiful” is an 
empowering message that many women will 
want to get behind. And some will want to 
hire this photographer because the message 
and the type of images she creates will res- 
onate. In fact, that marketing message has 
been such a game-changer for the photog- 


rapher that she has it printed 
on t-shirts, which she gives to 
all her clients — a terrific way to 
market her studio’s work with- 
out having to post intimate bou- 
doir portraits on social media. 

My second example is a fam- 
ily photographer who was look- 
ing for a way to capture what 
she values most about families 
— that they go through a lot 
together. Tough times can 
challenge the very fiber of a 
family, and she wanted to set 
herself apart as the photog- 
rapher who understands that 
and to call forward clients who 
stand strong together as fami- 
lies. So we created the stand- 
out statement “Unbreakable 
families, unforgettable por- 
traits.” I assure you, she’s 
the only photographer out 
there promoting family photog- 
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MARKETING 



raphy services with a message like this. for. Not only do they stand out, but there’s 

In both of these examples, the photogra- genuine emotion in their core messages, 

phers have answered the all-important ques- Their messages compel clients to put their 
tion, Why should I choose you? They’ll be cell phone cameras aside and hire a pro. 
chosen because people like what they stand In the end, how to stand out in a com- 


petitive marketplace is 
to discover what makes 
you different. By differ- 
ent I don’t mean your 
quirkiness. Discover 
what’s different about 
your perspective. Each of us has 
a unique viewpoint because none of us has 
the same life stories and past experiences. 
What we encounter in life makes impres- 
sions, and these impressions affect our per- 
spectives. The reason you’re a newborn, 
child, or glamour photographer is different 
from anyone else’s reason. 

Whatever you’re passionate about do- 
ing, discover what makes you different, and 
take a stand. Standing out is the only way to 
compete and succeed in professional pho- 
tography. • 



Jeffrey Shaw is a photographer ; 
speaker, and business coach in Miami 
Beach, Florida, jeffregshaw. com 
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SET YOUR 
CLOCKS!!! 


Registration for the BEST photography 
school in the world opens January 3rd 
I 1:00pm Central Time. ...SHARP! 


36 hands-on classes available 
Many will sell out within the first minute! 
Join over 1000 other photographers and... 


Don’t miss the legendary 

“Texas School 
Experience** 

April 23rd - 28th 2017 Dallas, TX 
Registration opens January 3rd at 1 1 pm CST sharp!! 

www.texasschool.org 




PRODUCTS, TECHNOLOGY & TECHNIQUE 

NEXT GEN 

Using customer feedback as a guide, Bowens designed the flash units in its new Generation X line to fill specific needs and perform even 
better than its existing studio workhorses. The XMT is an all-in-one battery powered location flash. The XMS is function-rich and won’t 
ever quit, having been tested with firing every five seconds over consecutive days and never overheating. 

On location, a Generation X 500Ws XMT offers high- 
speed sync up to 1/8,000 second, super short flash 
duration, and rapid recycle as fast as 0.01 second. 

The lithium-ion battery swaps easily and delivers 500 
full-power flashes from one charge. The 500, 750, and 
lOOOWs XMS models offer multi-voltage operation, and 
the XMSR model includes Bowens Sync Offset that al- 
lows high-speed sync with any camera brand. 

Bowens Generation X is distributed by Manfrotto 
Distribution. Prices range from $1,099.99 to $1,799.99 
per mono head. Kits range from $2,499.99 to $3,899.99. 
bowensusa.com 
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NEW APS-C LEADER 

NIKON D500 

by Ellis Vener 


PROS 

CONS 

• 20.9 megapixel CMOS sensor 

• No negatives to report 

• Native ISO 100 to ISO 51,200 


• 4K video 


• Improved computational power 


for autofocus, metering, and iTTL 


flash metering 


• Bluetooth and NFC Wi-Fi 


• A lot of versatility for the price 



► In late summer I took delivery of Nikon’s 
new professional-caliber APS-C format cam- 
era, the D500, thinking there wouldn’t be 
much point testing it at low ISOs or in good 
lighting. Great performance with a camera 
of this caliber in optimal situations is pret- 
ty much a sure thing. Instead I wanted to 
look for a more difficult scenario. Ideally 
that would be fast, erratic action under bad 
lighting that would push the limits of the 
autofocus and metering systems and need 
high shutter speeds and high ISO settings. 
Water polo played indoors turned out to be 
an ideal testing ground. 

At a time when full-frame DSLRs are com- 
mon, why would someone choose to go with 
the physically smaller APS-C sensor? The 
best reason I can think of is depth of field. 
An APS-C sensor is 44.4 percent the size 
of a full-frame DSLR sensor, which means 
that if you were to shoot with a 300mm lens 
on a full-frame Nikon body you’d need only 
a 200mm on the D500 to capture the same 
angle of view. Not only that, but if you set 
both lenses to the same f-stop, the photo 
made with the shorter focal length would 
have greater depth of field. 

Nikon users have been waiting a long time 
for a professional-level APS-C format re- 
placement for the D300S, a 12.3-megapixel 
camera introduced in 2009 that was a mi- 
nor tweak of 2007’s D300. 

Comparedto the D300S, the 20.9-megapix- 
el D500 has an additional 8.6 million effec- 
tive pixels, and improvements in sensor and 
image processing technology have greatly 
expanded ISO range. Where the D300S had 
a range of ISO 200 to 3200 (with Lol at ISO 
100 and Hil equivalent to 6400), the D500 
reaches from ISO 100 to 51,200 (expanded 
with equivalents of ISO 50 at Lol and ISO 
1,640,000 at Hi5). 

According to DxOMark analytics, the 
larger sensitivity range is complemented 
by a much larger dynamic range as well: 
from nearly two stops at ISO 100 to 2.4 
stops at ISO 3200. It isn’t until you’re at ISO 
25,600 on the D500 that dynamic range 
falls to where the D300S at Hil (ISO 6400) 
measures. 

The D500 incorporates greater compu- 
tational power in the autofocus, metering, 
and iTTL flash metering modules. It can 
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The Nikon D500 metering for ambient and existing light is terrific, as is the autofocus system. 



To capture action without motion blur and under difficult mixed light sources meant shooting at 1/1,600 
second or higher, and at f/2.8 with a Nikon AF-S 70-200mm f/2.8G VR II, even with the camera deep into 
four-digit ISO country. Here the Nikon D500 really excelled. 


shoot at 4K video with clean HDMI output 
where the D300S was limited to 720p HD 
and USB 2.0 output. Finally, the LCD pre- 
view and live view screen is larger, bright- 
er, and has higher resolution and contrast 
ratio, plus it tilts through a full 180 degrees. 

The D500 uses SD and XQD media, which 
accommodates the move up from 720p to 


1080p video and 4K. XQD is also very fast 
writing and reading and, coupled with 
the large buffer, allows you to shoot long 
sequences at 9 frames per second when 
you need to. The D500 also has Bluetooth 
and NFC (near-field communication) Wi-Fi, 
which opens up options for shooting and 
uploading. Wedding, sports, nature, pho- 


tojournalists, and fashion photographers 
will appreciate the deep image buffer. 

The body handling is typical pro-level 
Nikon: solid but not too heavy and well bal- 
anced with most lenses. If you’re already a 
Nikon shooter you’ll find the control layout 
intuitive. All of the major controls are well 
laid out and not easily confused with one 
another, and flicking the on/off ring around 
the shutter release lights up the top panel 
LCD and backlights the major control but- 
tons. Based on my shooting priorities, my 
preference would be to have the location 
of the ISO and the White Balance controls 
switched, but that’s a minor point. 

TESTING 

Water polo turned out to be one of the 
toughest sports I’ve ever photographed, es- 
pecially when played indoors under a mix 
of high-pressure sodium vapor lights and 
indirect skylight. There is a non-continu- 
ous color spectrum, and each bulb flick- 
ers at a different rate. Though most of the 
really physical stuff is underwater, there’s 
plenty of erratic, swift action at and above 
the surface as well. 

The Olympics are brightly lit with televi- 
sion in mind, but high school natatoriums 
are decidedly not. The overhead lighting 
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meant that while faces and uniforms would 
be dark, there would also be bright direct re- 
flections on the water and protective head- 
gear. To eliminate motion blur meant shoot- 
ing at 1/1,600 second or higher, and the low 
light meant shooting at f/2.8 with a Nikon 
AF-S 70-200mm f/2.8G VR II even with the 
camera deep into four-digit ISO country. 

In these circumstances the D500 really 
showed what it could do. Up to ISO 6400 the 
raw NEF images come out of the camera 
virtually noise free and needed no noise 
suppression processing to record fine de- 
tail way down in the very low end of the lu- 
minance scale and up into the bright high- 
lights. Above ISO 6400, however, I began 
to see a need to apply noise reduction, and 
at ISO 12,800 the signal-to-noise ratio was 
such that details were being lost, though 
down in the darker quarter and eighth 
tones it was still better than I have seen 
from any Nikon except the D4S and D5. 

I decided to go one step further and see 
how the images translated into big (22x33- 
inch) high-gloss prints made on a Canon 
imagePrograf Pro-2000, and they passed 
that test with flying colors. 

One more note about noise and dynamic 
range. Rishi Sanyal of Digital Photography 
Review introduced me to a concept called 
ISO invariance. In a nutshell: With recent 
Nikon cameras (more so than Sony or Can- 
on), in situations where you need high ISO 
to get a good exposure, if you choose a lower 
ISO and deliberately underexpose and com- 
pensate for the underexposure when pro- 
cessing the raw files, you can end up with 
an image that has a larger dynamic range 
and less noise. It goes against the expose-to- 
the -right approach, but it works. And it work- 
ed well with the D500, though you should 
test it for yourself before you put it into 
practice. Two caveats: It costs more time 
in processing, and you’R have to fight your 
instincts while shooting and previewing. 

I cannot imagine a photographer being 
unhappy with the Nikon D500. It’s fast, rug- 
ged, and handles very well. The metering 
for ambient and existing light is terrific, as 
is the autofocus system. Some may be put 
off by it not being a full-frame camera, but 
APS-C has its advantages, and the D500 de- 
livers for its devotees. • 
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BE MORE... CONNECTED 

Five Ways Photographers Can 
Be More Profitable, Confident 
& Inspired: 


Like most professional photographers running their studios, Lisa 
Thayer of North Carolina spends much of her time working on her 
photography business. When she's not busy creating beautifuf 
portraits, she's buried in the bookkeeping, paperwork and details 
that go along with keeping her small business sustainable and 
profitable. That doesn't leave much time for networking or being a 
part of a community of artists that can provide the inspiration and 
fellowship photographers need to succeed. 

"About 70% of our time (as professional photographers) is spent 
behind a computer editing or doing business-type work and it 
can get lonely.* Thayer says. "Being a people person. I love the 
30% of time I'm spending with clients and people, but it can be 
challenging to be that lonely 70% of my business time.* 

There are a bajillion reasons to go to Imaging USA. and every 
year in January, more than 10,000 photography professionals 
start their year off with a jolt of networking and professional 
development. Imaging USA is the world's longest-standing and 
largest professional-photography convention and trade show and 
it's organized and held by Professional Photographers of America 
(PPA) f the only non-profit organization that helps photographers 
become and remain more profitable. 

Lisa initially joined PPA because she learned that first-year 
members receive a free all-access pass to Imaging USA. She 
explains, "I joined PPA three years ago in order to go to my first 
Imaging' for free. It's not just about the class you took; it's at 
least as much about the person sitting next to you. It's about who 
you're meeting., sharing those experiences to understand that 
you're not the only one going through it." 

Imaging USA is designed to push you, photographers, out of your 
comfort zone and make it easy for you to create a whole new 
world of connections. Those who come are at an advantage: 
when you attend Imaging USA, you are assured to collect loads of 
photography tips, new techniques, business ideas, best practices, 
hands-on training, and lots of nuggets of wisdom that will fuel your 
business plan for the new year. And here are five ways Imaging 
USA helps photographers be more profitable, confident and 
inspired: 

1. Specialty-Specific Class Tracks 

You have hundreds of classes to choose from, both in formal 
classroom settings and on the trade show floor. You can fill 
your days and plan your schedule with sessions following 
different tracks including Wedding, Portrait, Adobe Tutorials, 
Drones, Sales, and much more! Step outside of your comfort 
zone and go to classes that are not always within your 


specialty area. Expanding your horizons is always a plus and 
you WILL make new connections! 

2. Parties! 

The dance floor is often an easy way to make new friends. 
Whether it's at the opening party, closing celebration, or 
the Charities j Fiesta!, it will be easy to put your dancing 
shoes to work. Don't forget to bring your business cards: the 
networking opportunities are on point at Imaging USA. And. 
of course, bring your camera for tons of photo opportunities. 
After all, it's an event meant for photographers to have 
creative fun! 

3. Trade Show 

The Imaging USA Expo is one of the largest showcases of 
photography gear and products you'll ever see under one 
roof in the U S Brag to your friends back home that you saw 
(and played with!) the latest trends before anyone else. This 
year will include exciting new products like drones and. as 
always, lots of hands-on demonstrations and classes taking 
place right on the Expo floor! 

4. Photography Exhibit 

Want to see what award-winning images look like? Or get 
a leg up on competing in photographic competitions in 
2017? Or simply browse through thousands of inspiring 
photographs? The International Photographic Competition 
(IPC) has an entire section on the Expo floor. You can even 
set up appointments with jurors to get feedback on your own 
images, and check out several classes offered right there in 
the IPC Merit Cafe. Three days of photographic competition 
know-how and mentoring await you. so don't be shy! 

5. Professional Networking 

There's no way you won't have found your tribe by the 
end of Imaging USA! This is home away from home for 
photographers! There are mentorships to sign up for, a first- 
timer's pairing program (where Imaging USA veterans guide 
participating newbies), and friendships to make that will last 
a lifetime. Check out all the networking possibilities or sign up 
to any of these programs at lmagingUSA.org. 

ADVERTISEMENT 

►► You, too, can beef up your business with advice and 
education resources available 24/7 from PPA. Consider 
joining PPA where close to 30.000 photographers already 
come in order to Be More Prepared. More Inspired, and 
More Profitable and go to Imaging USA for FREE this year ! 

lmagingUSA.org 


Lisa Thayer attended her first Imaging USA several years ago and never looked back. For 
the professional photographer that struggles with a work/life balance. Imaging USA can 
open doors into a community you may never have thought possible. As Usa says. *1 tell 
people that Imaging USA in particular, but PPA in general, is where strangers become 
friends and friends become family.' 

Meet your new family this year at Imaging USA 
in San Antonio, TX, January 8-10. 2017. 

Register today at lmagingUSA.org/Register 


11 It's at least as much about the 

person sitting next to you as it 

is the class you took. ** 


Can't-Miss 
Inspiration at 
Imaging USA 

^ IPC Exhibit 
& Merit Cate 



Gather inspiration and Ideas for your 
own photography! At Imaging USA in 
San Antonio, you will find one ol the 
largest international photography 
exhibits in the country during 
January 8-10. 2017. 

Each year. PPA holds the 
International Photographic 
Competition (IPC). selecting the best 
images of the year, displaying them 
during Imaging USA The IPC exhibit 
will include: 

• Thousands of Loan Collection 
images from the 2016 IPC on 
display 

• One-on-one mentorships with 
actual IPC jurors (just sign up 
on site) 

• Merit Cafe with 15-minute 
classes all day (the best way to 
learn about photo competition) 

• IPC Images will also appear at 
PPA's Grand Imaging Awards, and 
the winners will compete for the 
best of 2016's Loan Collection in 
six categories Come watch the 
ceremony, it is open to all! 

Step up your photography game! 
Get a jolt of inspiration to enter 
images in the competition next year! 

To grab a FREE Expo Pass 
and enjoy the IPC exhibit in 
San Antonio, go to 
lmagingUSA.org/FREEPASS 
Use promo code: PPMag 





VELVETY SMOOTH 

VENUS OPTICS LAOWA 105MM F/2 STF LENS 

by Ellis Vener 

► And now for something truly different: The Venus Optics Laowa 
105mm f/2 Smooth Trans Focus Lens has two diaphragms, one 
marked in traditional f-stops and the other in T-stops. It differs 
from most modern lenses in its lack of mechanical and electrical 
connections between the camera body and lens, which means that 
not only is it manual focus, but the camera body and lens exchange 
no electronic information about aperture or focus distance set- 
tings. It even lacks automatic aperture return, the feature in most 
lenses that keeps the lens wide open for focusing and composing 
then stops down only during the actual exposure. 

The metal barrel lens is made with a nicely dampened, long- 
throw focusing helix, and the optical formula is 11 elements in 
eight groups. One element is made of glass with an extra-high 
refractive index, three more use low-dispersion glass, and there’s 
also an apodization element. The apodization element serves 
dual purposes: to increase resolution and, in conjunction with 
the T-stop diaphragm, to create smooth, visually pleasing transi- 
tions between in- and out-of-focus areas (the bokeh effect). Lens 
performance is sharp with excellent resolution and almost no in- 
herent chromatic or geometric distortions. 



ONE LENS, TWO DIAPHRAMS 

Why would a Lens have two diaphragms with one marked in 
f-stops and the other in T-stops? And what’s the difference? 
Whether it’s marked or not, every lens has a T-stop value. 
The formula used to calculate f-stop values is f-stop = focal 
Length -f diameter. It treats the Lens as a simple hollow tube 
and doesn’t account for the Lens elements inside. 

A Lens element’s shape and composition control the way it re- 
fracts and bends Light, as do the groups in which elements are 
arranged, the coatings, transitions between surfaces, and 
even the glues used to bind elements in a group. ALL of these 
factors are what make a Lens a Lens, and all of these affect 
how efficiently a Lens transmits Light (its transmittance value). 

The T-stop formula, T-stop = focal Length + Vtransmit- 
tance, takes all of these optical factors into account. 

If you take only stills, the difference between a single Lens’ 
f- and T-stop values is generally irrelevant. But if you want to 
match exposures between different Lenses it’s relevant, and 
if you shoot video with a multi pie- cam era setup and you need 
to match exposures between those cameras it’s crucial. 

At full aperture, the Laowa 105mm STF is an f/2 Lens and a 
T3.2 Lens. The diaphram marked with the T-stop scale has 14 
blades, making for a completely round aperture, but it only 
stops down to T8.0. The second diaphragm has eight aperture 
blades and stops down to f/22. Additionally, the T-stop diaphragm 
is positioned to make full use of the apodization element. 

An apodization element acts Like a filter that improves the 
ability of the lens to resolve very fine points of Light by block- 
ing the spread of Light around that point. Stopping down also 
does this— which is why almost all lenses are sharper about 
two stops down from full aperture — but only to a limited de- 
gree. The combined effect of an apodization element and the 
round shaped T-stop diaphragm increases fine detail reso- 
lution while smoothly blurring the transitions between in - and 
out-of-focus areas, creating the much desired bokeh effect. 
This is what earns it the Smooth Trans Focus part of its name. 
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With a portrait subject you can take time to dial in focus using live view and get 
a beautifully crisp portrait using a lens that’s economically priced. 

Because the lens is completely manual, and especially given its 
lack of an auto-aperture mechanism, it’s best used with live view 
on a DSLR. As an aid to dialing in sharp focus, Venus Optics uses 
a long-focus helix that requires a full 170-degree rotation of the fo- 
cus ring to move the elements inside the lens from nearest focus — 
just under 3 feet — to infinity. The lens doesn’t extend or contract 
as it’s focused, and the 67mm filter mount doesn’t rotate. As there 
are no electronic connections between the lens and the camera 
body, no EXIF information is communicated. However, using the 
lens with all forms of TTL metering worked perfectly fine, includ- 
ing TTL flash metering. 

All in all, I was impressed with this lens. It’s not for swiftly mov- 
ing subjects but for portraits and setups where you have time to 
compose or when you can track a subject’s predetermined move- 
ment, as in filmmaking. Its results are equal to or better than 
many other lenses, even some far more expensive models. 

The Venus Laowa 105mm f/2 Smooth Trans Focus lens comes in 
Nikon F, Canon EF, Sony Alpha and FE, and Pentax K mounts. It re- 
tails for $699. Adapters are available for Micro Four Thirds, Sony 
FE, and Fuji X mounts, which sell for $20. Venus Optics is a small 
Chinese company created by a group of dedicated macro photog- 
raphy enthusiasts, and it’s best known for unique macro lenses, 
including a 15mm f/4 wide-angle 1:1 macro lens that focuses from 
infinity to 0.185 inches and incorporates +/- 6mm of shift. • 
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the imaging professional! 


Join us for the celebration at 
booth #709 at Imaging USA 
January 8-10, 2017! 



American Color Imaging I www.acilab.com I 800.728.2722 
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LB HOW DID YOU GET STARTED IN PHOTOGRAPHY? 

A: In 2007, after picking up my first MP3 player, I purchased my first cam- 
era to photograph covers of my CD collection I intended to sell online. I 
found myself on a beach along the Oregon coast that weekend and decided 
to learn to use this unfamiliar piece of technology by taking photos of an 
old man digging for clams during sunset. It was so much fun that I decided 
to become a photographer that very day. 

EB WHAT TYPE OF WORK DO YOU SPECIALIZE IN? 

A: I am a fine art landscape and nature photographer born and raised in the 
beautiful Pacific Northwest. I am based out of Sammamish, Washington. My 
work is focused on capturing nature in its most colorful and natural form. 
Every image that I create, once selected for release, is designated as an 
open edition or becomes a part of my limited-edition collection. My limited- 
edition pieces have strict production limits between 25 and 200 total pieces 
depending on the piece and regardless of medium or size. Once the final 
print has sold from one of my limited-edition pieces, it will never be offer- 
ed again as a fine art print. My open edition pieces have no production limit. 
All of my pieces, both open and limited editions, are signed and number- 
ed digitally by me prior to printing. Each piece I sell is issued a certifi- 
cate of authenticity that is also signed and numbered, matching the piece itself. 


WHAT ARE SOME OF THE CHALLENGES YOU’VE FACED IN THE PHOTOGRAPHY 
INDUSTRY, AND HOW HAVE YOU OVERCOME THEM? 

A The challenges I faced as a beginning photographer were many of the 
same that we all face: finding the time, the money, and the self-confidence 
to keep pushing forward even when all of these things were in short supply. 
My answers to these challenges have become a part of my success as an 
artist. Instead of constant traveling, chasing the seasons and the next 
popular location, I have stayed relatively close to home and have stayed 
true to the images that I enjoy creating instead of what others have sug- 
gested I create. 

EB WHAT PRODUCTS CAN YOU NOT LIVE WITHOUT AS A PHOTOGRAPHER? 

A: A solid tripod, a circular polarizer, and a good set of lenses. 

EB WHAT TRENDS ARE YOU SEEING IN THE PHOTO INDUSTRY? 

A: The trends in the photo industry seem to travel in circles with new pho- 
tographers catching a ride as these trends circle back around. I would 
argue that not all of the trends in photography are good for photographers 
or photography in general, but that is an entirely different subject. As an 
artist, I try to steer clear of the noise and what is “in” and just focus on 
myself and my own creative vision. 
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IMAGES ©AARON REED 


US WHAT HAS CHROMALUXE DONE FOR YOUR BUSINESS? 

A: ChromaLuxe has allowed me to offer amazing finished products that 
are lightweight, durable and vibrant, all without the need for expensive 
custom framing. It has allowed me to offer large limited-edition prints at 
affordable prices to more people, all around the world. 

EB WHY DO YOU LOVE USING CHROMALUXE? 

A: It is the clean, sharp, and lifelike appearance that ChromaLuxe provides 
my images that I truly appreciate. These results are achievable without 
expensive gallery lighting or controlled environments. 

EB WHAT DIFFERENTIATES CHROMALUXE FROM OTHER PRODUCTS YOU’VE 
USED? 

A: Before I began offering ChromaLuxe prints as my recommended medium, 
there was often a tipping point where my customers had to choose their 
medium based on size. A budget-minded customer may want a 40x60 print 
until they find out that framing a paper or acrylic print of this size often 
times is more costly than the print itself. With the ability to include float 
mounts or any other number of display options for my customers with no 
increase in overall cost, they are able to purchase the print they want, the 
size they want, at the price they want. 


ES YOU MENTIONED DURABILITY AS A REASON FOR USING CHROMALUXE. WHAT 
SEPARATES CHROMALUXE FROM OTHER PRINT MEDIUMS WHEN IT COMES TO 
DURABILITY? 

A: The prints do not need to be framed or behind glass. Prints can be 
touched and if they get dirty for any reason, they can be easily cleaned off 
with a simple cleaning solution. You simply cannot get this kind of quality 
and durability from other mediums such as canvas or paper. 

EB HOW DO YOU SELL CHROMALUXE: INDIVIDUAL PRODUCTS, IN PACKAGES? 

A: My entire business model is based around large-format limited-edition 
prints. While many of my customers purchase just one or two of these from 
me at a time, I have an increasing number of businesses that choose to 
outfit entire offices or buildings with my art. In these cases, I offer progres- 
sive discounts to add increased value to their purchase. 

CHROMALUXE.COM 

ChromaLuxe* 

True to your vision ® 
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PRINT BIG 

CANON IMAGEPROGRAF PRO-2000 

by Ellis Vener 

► While printing can, and in some cases should, be outsourced, being 
able to offer customers large-format high-quality prints made in 
house can offer an increase in profitability and faster delivery times. 
When considering the cost of a printer, photographers need to take 
into account the ongoing operating costs of ink, media, and time. 

Though the Canon imagePrograf Pro-2000 shares a lot of tech- 
nology with the 17-inch Pro-1000 reviewed in our March issue 
(“New Pro Line”), its 24-inch roll media print capacity puts it on 
another level. The imagePrograf Pro-2000 features upgrades in- 
troduced with the Pro-1000: new formulations of ink, ink delivery, 
paper handling, and user interface that made significant improve- 
ments to the print quality and printing process. Compared to older 
Canon Pro Series printers, the 11 color inks and Chroma Opti- 
mizer in the Lucia Pro ink set gave smoother results in gloss and 
semi-gloss media as well as improved ink efficiency. In addition, 
the new paper handling system not only improved print sharpness 
and resolution, but it also allowed for borderless printing. The op- 
erating system became much clearer and more straightforward. 
The Pro-2000 also features Canon’s internal color calibration tools 


that allow you to use the same media profile and get matching output 
from Canon Pro-1000, Pro-2000, and the 44-inch Pro-4000 printers. 

Internal calibration yields lower operating costs at the begin- 
ning in terms of both time and money spent creating custom pro- 
files for different printers. And if you prefer to use non-Canon me- 
dia from companies such as Red River Paper, Moab by Legion, 
Hahnemuhle, and Canson, their profiles are comparable to the 
custom versions I made using the X-Rite ilProfiler system. 

The imagePrograf Pro-2000 and 44-inch Pro-4000 are produc- 
tion printers, and using roll media is far and away a more efficient 
workflow, though you can also feed sheets into it one at a time. Roll 
media printers are larger, heavier, and initially more expensive 
than smaller printers, but savings from using roll media add up 
quickly. Roll media costs less per square foot than pre-cut sheets, 
and with larger capacity ink tanks there is a lower per-milliliter 
ink price, too. On top of that, Canon’s inkjet nozzle technology is 
comparatively frugal to begin with. 

Although the Pro-2000 can be placed on any table sturdy enough 
to support its weight and size, it’s better mounted on the includ- 
ed stand, which makes it easier to move around and allows the 
option of adding a second roll feed system. The Pro-2000 weighs 
223 pounds without the weight of inks and media. On the stand it 
measures 46 inches high, 43.7 inches wide, and 38.7 inches deep. 

One prominent change between the older Canon iPF print- 
ers and the 24-inch imagePrograf Pro-2000 is the new roll feed 
system. Integration into the front of the body under the output 
and sheet feed table makes it faster and easier to swap out me- 
dia. Mechanically, the longer travel path helps relax the nat- 
urally occurring curl in both cut sheet and rolled media pri- 
or to printing. As the media travels across the platen, negative 
airflow (vacuum) keeps the media flat to maintain a consistent 



This shows the Multifunction Roll System installed on a Canon imagePrograf 
Pro-4000. 
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A WIDER PERSPECTIVE. 


Top 1 2mm ultra wide-angle performance- 
welcome to the world of zero distortion. 


Q Art 

12-24mm F4 DG HSM 

Case included. 

USA 4-Year Service Protection 



SIGMA USB Dock 

Update, adjust & personalize. Customization 
never thought possible. Sold separately. 

Learn more sigmaphoto.com/usb-dock 



All made in Japan. Our entire line-up on sigmaphoto.com 

SIGMA Corporation of America | 1 5 Fleetwood Court | Ronkonkoma, NY 1 1 779, U.S.A. | Tel: (631) 585-1 144 
Follow us on Instagram @sigmaphoto and Facebook.com/sigmacorporationofamerica 



Sew Trendy 

Fashion & Accessories 

Designer handmade maternity gowns, girls couture gowns, 
flower crowns, & newborn photography props 



SPORTS 



SUPER EASY 

FREE ORDERING WORKFLOW 


8x10 UNITS 

STARTING AT *1.58 

TURN AROUND TIMES 

THAT WILL KNOCK YOUR CLEATS OFF 



Professional Printing* Services 


height between the printhead and the media, and a positive 
air system advances the media. The end result is a print with greater 
edge-to-edge definition than you’ll get from other printer designs. 

An optional Multifunction Roll System attaches to the stand be- 
low the body of the printer. It allows you to add a second type of 
roll media and switch on the fly, or it can be used as a takeup unit 
for long prints or large multiple print orders, reducing the risk of 
print damage. This system is $800 and can be ordered with the 
printer or added later. 

The Lucia Pro inks and optimizer load into two easily accessible 
banks on the top rear of the printer. When the system is initially 
charged, much of the starter inks goes into the printhead and de- 
livery tubes but it isn’t lost; you’ll go through a lot of media before 
you need to start replacing inks. Replacement inks come in three 
sizes, the 160ml PFI-1100, the 330ml PFI-1300, and the most eco- 
nomical 700ml PFI-1700. Canon further lowers operating costs by 
making improvements to the feed system and ink formulation, and 
the coating used on the inside of the tanks means every drop of ink 
you buy gets used. 

Canon’s promotion of the print quality from the imagePrograf 
Pro Series printers isn’t just sales talk. My tests yielded fantastic 
results across an array of media. Canon supplied three papers for 
this review: Photo Paper Pro Platinum, a heavy, stiff, high-gloss 
media that incorporates optical brightener to exploit the full color 
gamut and contrast range potential of the Lucia Pro inks; RC Photo 
Luster, a lighter weight semi-gloss media with optical brightener; 
and Photo Paper Pro Premium Matte, a smooth matte surface pa- 
per that looks great for portraits and fine art prints. I also used Red 
River Paper’s Palo Duro SoftGloss Rag, a beautiful heavyweight 
fine art paper. Before using non-Canon media, fohow instructions 
for installing profiles and AM1X configuration files that allow you 
to add custom media types to the printer’s firmware and driver. 

Older technologies have given in-house printing a bad rap, but 
modern printers and software have mostly solved these problems. 
In this case, Canon’s Print Studio Pro software greatly clarifies 
printing workflow and bypasses limitations imposed by computer 
operating systems. 

Last, consider the deep satisfaction in holding and beholding a 
well-made print. Beyond the pride in knowing that you’ve crafted 
something fine, printing your own images makes you a better pho- 
tographer because there’s something fundamentally different be- 
tween viewing a photograph on a screen and holding a print in 
your hands. It’s a new level of commitment. When you have 
made a tangible print you truly own it, and that makes you want to 
do better the next time. • 


On the Web 

View color gamut graph comparisons for the 
Canon imagePrograf Pro-2000. 

ppmag.com/gallery/pro-2000-color-gamut 
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There's a bajillion 
reasons to go to 


IMAGIN GUSA 

IT’S GOING TO BE AWESOME! 



CLASS SCHEDULE &GETmSPiRED R ° W 


$ WANT LOTS MORE FAMILY PORTRAIT 
$ OUSINESS? GO TO CHURCH 

Chris Wunder, Cr.Photog. 


□ ADOBE DRONE ZONE ® PORTRAIT 0 0 TECHNIQUE 

$ BUSINESS § HANDS ON* § SCHOOL, SPORTS & EVENTS <50 WEDDING 

H COMMERCIAL f INSPIRATION ft SENIOR PORTRAIT 

* Make sure to bring your camera to the hands-on pre convention classes! 

NOTE: All classes and programs are subject to changes. For the latest information, visit lmagingUSA.org. 

FOR THE MOST UP-TO-DATE LIST, CHECK OUT IMAGINGUSA ORG/PROGRAMS 


PRE-CON 

$ THE SECRETS TO SUCCESS WHEN 
TURNING PRO 

° Doug Box, M.Photog.Cr., CPP 
Steve Kozak, M.Photog.Cr., CPP 

[¥] 2-DAY BUSINESS WORKSHOP FOR 
C PORTRAIT PHOTOGRAPHERS 

^ Ann Monteith, M.Photog.Hon.M.Photog. 
Cr., CPP, ABI, API, A-ASP 

PRE-CON 

$ CPP PREP CLASS 

<fo Al Audleman, M.Photog.Cr., CPP, API 

$ CPP PREP CLASS 

Cris Duncan, M.Photog.Cr., CPP 


• POST CAPTURE PRODUCTION FOR HIGH 
VOLUME PHOTOGRAPHERS 

Bill Champion 

E REAL TEENS: BUILDING SELF ESTEEM AND 
f SHOWING THEIR TRUE PERSONALITIES 

Tomayia Colvin 

H LIGHTING AND POSING CHILDREN 

Daniel K. Davis, M.Photog. 

$ THINK GEEK: HOW TO WIN AT WEBSITES 
AND SOCIAL MEDIA 

Kira Derryberry, Cr.Photog., CPP 

til BE BOUDOIR-UCIOUS 

^ Kay Eskridge, M.Photog.Cr., CPP 

E CUTTING EDGE WIRELESS FLASH - 
f HANDS ON TIPS AND TRICKS 

Mike Fulton, Cr.Photog. 


E MISSION SAN JOSE WORKSHOP -CPP ONLY 

Elizabeth Homan, M.Photog.Cr., CPP, API 


SUNDAY JAN. 8 


9 MEL ROBBINS KEYNOTE 

THE 5 SECOND RULE: ACHIEVE BREAKTHROUGH 
PERFORMANCE IN YOUR CAREER AND LIFE 

% THE FINE ART COMPOSITE PORTRAIT 

E Mark Bryant, M.Photog. M.Artist.Cr. 

E SIMPLE TECHNIQUES FOR POSING PEOPLE IN 
GROUPS OF 2 T0 100.... 

Michele Celentano, Cr.Photog., CPP 

Sponsored by: Canon 

E LIGHTING WITH CONVICTION 

Scott Detweiler 

3d SOLVING THE ALBUM CONUNDRUM: HOW TO 
SELL ALBUMS 

Luke Edmonson, M.Photog.Cr., CPP 

& INCORPORATING VOLUME WORK INTO YOUR 
* PORTRAIT STUDIO 

^ Colleen Gonsar, Cr.Photog. 

Sponsored by: H+H Color Lab 


PRE-CON 

[¥] CREATE A LOOK, STYLE AND BRAND THAT 
WOMEN HAVE TO HAVE 

Marissa Boucher 

A, THE REAL DEAL: CREATING EXCEPTIONAL 
° FINE ART COMPOSITES 

Richard Sturdevant, M.Photog. M.Artist.Cr. 


EQ LIGHTING FOR COMMERCIAL 
Jf PHOTOGRAPHY 

Joseph Glyda, M.Photog. M.Artist.Cr., CPP 

It GROUP PHOTOGRAPHY CAN BE EASY... 
f AND PROFITABLE! 

Andy Gould 

# PHOTOGRAPHING HIGH VOLUME HIGH 
SCHOOL SENIORS 


$ THE MAGIC OF ONE LIGHT TECHNIQUE 

0 Joel Grimes 

Sponsored by: Canon 

3 d maximizing wedding album sales for 

HUGE PROFITS 

Ben Hartley 

Sponsored by: Miller’s Professional Lab 

f SCORE IT! 

Jamie Hayes, M.Photog.Cr., CPP, ABI, API 


PRE-CON 

111 WOW-WORTHY FASHION TECHNIQUES 
FOR PORTRAITS 

Lindsay Adler, Cr.Photog. 

f THE COMPETITION YOU CAN’T LOSE 

Jessica Vogel, M.Photog.Cr., CPP 
Timothy Walden, M.Photog. 

Hon. M.Photog.Cr., CPP, F-ASP 

PRE-CON 

E THE BUSINESS OF BELLIES AND BABIES 

^ Bree Adams, M.Photog.Cr., CPP 

f EXTREME VOLUME 

Melanie Anderson, Cr.Photog., CPP 


Dann Kasalis, M.Photog., CPP 

THE LOST ART OF POSING 

99 Ted Linczak, M.Photog.Cr. 

$ ROCK YOUR WORKFLOW 

Linda Long, M.Photog.Cr., CPP 

® ALL THE WORLD IS A STUDIO 

^ Michael G. Taylor, M.Photog. 

Hon. M.Photog.Cr., API, F-ASP 

3d the business of portrait and wedding 

a PHOTOGRAPHY 

$ Lori Unruh 
Jeff Poole 

S SAN ANTONIO ARCHITECTURAL 
§ PHOTO SAFARI 

Randy Van Duinen, M.Photog. M.Artist.Cr., 
CPP 


\Z\ CULTIVATING AND CARING FOR A HIGH-END 
$ CLIENTELE 

Allison Tyler Jones, CPP 

Sponsored by: Kodak Alaris 

ID SECRETS OF A SUCCESSFUL FINE ART 
PORTRAIT ARTIST - DYNAMIC LIGHTING 
AND POSING DEMYSTIFIED 

Tim J. Kelly, M.Photog.Cr., F-ASP 
Sponsored by: White House Custom Colour 

® GET, GROW, AND DARE TO BE DIFFERENT IN 
THE VOLUME BUSINESS 

Brandi Morgan, CPP 

Sponsored by: Richmond Professional Lab 

SENIORS... THINK DIFFERENTLY... 

Dan Rowe 

Sponsored by: White House Custom Colour 








[¥] FINDING COURAGE IN BOUDOIR (AKA THE 
WORLD OF PHOTOGRAPHY ACCORDING TO 
COCO CHANEL) 

Jennifer Rozenbaum 

Sponsored by: White House Custom Colour 

• I WANT IT NOW: ONSITE PRINTING AND 
EVENT PHOTOGRAPHY 

David Stana, Cr.Photog., CPP 
Bill Vahrenkamp, Cr.Photog. 

$ 4 THINGS YOU NEED TO KNOW TO BE 
SUCCESSFUL 

(Presented by the PPA Business Challenge) 
Gregory Daniel, M.Photog.Cr., CPP, F-ASP 
Mary Fisk-Taylor, M.Photog.Cr., CPP, ABI, API 
Angela Kurkian, M.Photog.Cr., CPP 

$ PHOTOGRAPH! PROCESS! PRINT! THE 

0 a FUNDAMENTAL SKILLS OF A TRUE ARTIST 
“0 

Pete Wright, M.Photog.Cr. 

Sponsored by: Canon 

E BREAKING INTO THE HEADSHOT MARKET 

£ Moshe Zusman 

^ Sponsored by: Bay Photo 



f GET MOTIVATED TO GROW YOUR BUSINESS 

£ Wayne Barksdale 

El PORTRAIT SALES INTENSIVE 

Sue Bryce 

Sponsored by: Canon 

ri FAST RETOUCHING TIPS TO MAKE EVERYONE 
a LOOK THEIR BEST 

*** Bry Cox, M.Photog.Cr., CPP 

Sponsored by: Adobe 

E| AWAKENING YOUR CREATIVE VISION 

Alexis Cuarezma 

Sponsored by: Bay Photo 

f DANCE STUDIOS: AN INSIDER’S VIEWPOINT 

Daniel Fermaint, CPP 
Jennifer Fermaint, CPP 

® YOUTH SPORTS: HOW TO STAND OUT AND 
® BE COMPETITIVE 

Jeff Gump, Cr.Photog. 

Leigh LaForest 

Sponsored by: H+H Color Lab 

El BEYOND THE SPEED LIGHT... NEW SOURCES, 
f NEW LOOK, NEW LIGHT 

Russ Harrington 

Sponsored by: White House Custom Colour 

El LIGHTAPALOOZA! 

John R. Hartman, M.Photog.Cr., CPP, 
A-ASP, EA-ASP 

Sponsored by: White House Custom Colour 


El MATERNITY INSPIRATION AND BEYOND 

£ Dani Miller 

SURVIVAL OF THE FITTEST: 
g STRENGTHENING YOUR BUSINESS 

Blair Phillips, Cr.Photog. 

Sponsored by: Canon 

□ FEEL THE NEED FOR SPEED IN LIGHTROOM? 
e WORK FAST, GET ORGANIZED, CONNECT WITH 
0 YOUR CLIENTS AND DELIVER ON TIME 

Jared Platt 

Sponsored by: Adobe 

Q OPPORTUNITIES AND CAREERS IN STOCK 
3 PHOTOGRAPHY 

Jared Platt 

Sponsored by: Adobe 

111 10 STRATEGIES TO DOUBLE YOUR PORTRAIT 
SALES IN 2017 

Bradford Rowley 

\Z\ LEVERAGING LANDSCAPE TO CREATE 
f REMARKABLE WEDDING & PORTRAIT IMAGES 

Ap. Ken Sklute, M.Photog.Cr. 

^ Sponsored by: Canon 

3d THE BUSINESS OF WEDDING PHOTOGRAPHY 

$ Susan Stripling 

$ PRINT. THE MOVEMENT 

Sponsored by: PPA 


TUESDAY JAN. 10 


[¥] SIMPLE AND CREATIVE WAYS TO WORK 
WITH CHILDREN 

Alicia Adamopoulos 

WOW-WORTHY FASHION TECHNIQUES 
FOR PORTRAITS 

Lindsay Adler, Cr.Photog. 

Sponsored by: Canon 

\Z\ STYLIZED FAMILY AND CHILDREN 
PHOTOGRAPHY 

Kia Bondurant, M.Photog.Cr. 

Sponsored by: H+H Color Lab 

H GETTING, CREATING AND SELLING FAMILIES 

£ Gary Box, M.Photog.Cr., CPP 
Pam Box, M.Photog.Cr. 

m “UNLEASH” YOUR INNER DOG PHOTOGRAPHER 

Barbara Breitsamer, M.Photog.Cr., CPP 

Q QUICK FIXES FOR COMMON PROBLEMS 

0 Dave Cross 

ol * Sponsored by: Adobe 

E THE S3, 000 HEADSHOT 

Megan DiPiero 


3d on the go lighting 

Daniel Doke, M.Photog.Cr., CPP 
Sponsored by: American Color Imaging 

* HOW TO DOUBLE YOUR INCOME WITH 
PUBLISHING 

Roch Eshleman, Cr.Photog., CPP 

E HEADSH0TS 360 

James Ferrara 

6 SCHOOL PHOTOGRAPHY THAT’S WOW! 

3 PHOTOGRAPHY 

Neal Freed 

$ EVENT PHOTOGRAPHY: THE WHOLE PACKAGE 

Marion Hughes 
Jenny Rhea 

% OFF-CAMERA FLASH SCARES ME 

Vanessa Joy 

Sponsored by: Miller’s Professional Lab 

n UNLOCKING PHOTOSHOP TO EXPAND YOUR 

0 CREATIVITY 
“0 

Julieanne Kost 

Sponsored by: Adobe 

0 HIGH SCHOOL SENIORS: SHOOT WITH PURPOSE 

Alex McClanahan 

Dan McClanahan, M.Photog. 

Sponsored by: Miller’s Professional Lab 

f THE HEART OF TRANSITION 

Susan Michal, M.Photog. Hon. M.Photog.Cr., 
CPP, ABI 

<& WEDDINGS AND SCHOOL PORTRAITS: 
m A MATCH MADE IN HEAVEN 

Linda Russell 

Sponsored by: Bay Photo 

3 THE GREAT SALES ADVENTURE 

^ Ben Shirk, M.Photog. M.Artist.Cr. 

Sponsored by: Miller’s Professional Lab 

• BEYOND EXPECTATION: LEAVE LIMITATION 
’ BEHIND AND LIVE YOUR FULL POTENTIAL 

Jeffrey Shaw, Cr.Photog. 

g| LIGHTING AND STORYTELLING 

Ian Spanier 

® BIG GROUPS DON’T HAVE TO BE A BIG 
CHALLENGE 

Dave Stock, Cr.Photog., CPP 
Sponsored by: Richmond Professional Lab 

ffl ARCHITECTURAL PHOTOGRAPHY: TAKING 
“ YOUR IMAGES TO THE NEXT LEVEL! 

Randy Van Duinen, M.Photog. M.Artist.Cr., 
CPP 

E TWEENS AND TEENS, THE NEW GENRE: 

HOW TO CAPTURE IMAGES THAT SELL! 

Audrey Woulard 



imagTnglsa 

IT ALL STARTS IN SAN ANTONIO! 


0 



Imaging USA 2017 is located right along the banks of the beautiful San 
Antonio River Walk! Downtown San Antonio has plenty to see and do 
within walking distance of the convention center and host hotels, so you 
don’t have to go far at all. Here are some not-to-miss (and nearby) places 
to make your Imaging USA experience Texas-sized: 

1. SAN ANTONIO RIVER WALK 

2. THE ALAMO 

3. TOWER OF THE AMERICAS 

4. MAJESTIC THEATER 

5. SAN ANTONIO MUSEUM OF ART 





6. LA VILLITA HISTORIC ARTS VILLAGE 

7. RIVERCENTER MALL 

8. ARNESON RIVER THEATER 


OOO 4 


CHECK IMAGING USA 
FOR THE LATEST 
UPDATES! 


IMAGINGUSA 

MOBILE APP 



Up-to-date speakers, 
class info & more! 

IMAGINGUSA.ORG/APP 



REHSOffi® 


THERE’S SO MUCH TO DO! 


THERE’S A BAJILLION REASONS TO GO TO IMAGING USA, BUT HERE ARE 
SOME OF THE THINGS YOU ABSOLUTELY DON’T WANT TO MISS: 



Keynote presentation from Mel Robbins 
Hands-on pre-convention classes 
Over 100 amazing speakers 

Opening party at the Marriott Rivercenter Hotel Grand Ballroom 

Daily live demos a giveaways on the trade show floor 

4 free all-access scholarships 

PPA Charities Studio Giveaway, auction a camera drive 

The International Photographic Competition exhibit 

Coach's Corner and portfolio reviews 

Grand Imaging Awards 

Award a Degree Ceremony and World Photographic Cup finalists 


IMAGINGUSA 

WHERE YOU’LL MEET 100+ OF THE BEST SPEAKERS. 
GET SHARING PROVEN MONEY-MAKING TIPS & TRICKS. 
IMPROVE YOUR PHOTOGRAPHY TECHNIQUE. 



LINDSAY ADLER 

CR.PHOTOG. 

O /lindsayadlerphotography 
¥ @lindsayadler 



ALLISON TYLER JONES 

CPP 

O /allisontylerjones 
¥ @atj photo 



BRYCOX 

M.PH0T0G.CR., CPP 

O /brycoxstudio 
* @BryCox007 



VANESSA JOY 

O /vanessajoyphotography 
¥ @vanessa joy 



LUKE EDMONSON 

M.PH0T0G.CR., CPP 

O /lukeedmonson 
¥ @lukeedmonson 



JULIEANNE KOST 

O /julieannekost 
¥ @julieannekost 



JOEL GRIMES 

CR.PHOTOG. 

O /joelgrimesphotography 
¥ @joelgrimesphoto 



JARED PLATT 

O /jaredplatt 
¥ @jaredplatt 



SUSAN STRIPLING 

O /susanstriplingphotography 
¥ @susanstripling 



PETE WRIGHT 

M.PH0T0G.CR. 

O /PeteWrightPhotography 
¥ @PWPhotography 


r 

SEE THE LATEST SPEAKERS LIST AT 

IMAGINGUSA.ORG 

L 
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MIND-BLOWING EXPERIENCE! 


KEYNOTE SPEAKER: MEL ROBBINS 

The 5 Second Rule: Achieve Breakthrough Performance in Your Career and Life 

This will set you on the path to success this year! Mel Robbins is here to kick up a notch our 
motivation level and YOU’RE IN FOR A TREAT! Here’s what to expect: Business-expanding, 
life-changing, dynamic advice; Real-world inspiration to improve; Critical thinking and 
professional growth. 

Mel’s TED Talk “How to Stop Screwing Yourself Over” has over 10 million views. Her book, Stop 
Saying You’re Fine, is a best seller in four languages! Among her host of talents, she is also a 
CNN host, commentator and legal analyst, criminal defense attorney. And right after the keynote, 
Mel will host a book signing for her newest book: “The Five-Second Rule”. 

OTHER SPEAKERS WILL INCLUDE: 



• Alicia Adamopoulos 

• Bree Adams, M.Photog.Cr., CPP 

• Lindsay Adler, Cr.Photog. 

• Melanie Anderson, Cr.Photog., CPP 

• Al Audleman, M.Photog.Cr., CPP, API 

• Wayne Barksdale 

• Kia Bondurant, M.Photog.Cr. 

• Marissa Boucher 

• Doug Box, M.Photog.Cr., CPP, API 

• Gary Box, M.Photog.Cr, CPP 

• Pam Box, M.Photog.Cr. 

• Barbara Breitsameter, M.Photog.Cr, CPP 

• Mark Bryant, M.Photog.M.Artist.Cr. 

• Sue Bryce 

• Michele Celentano, Cr.Photog, CPP 

• Bill Champion 

• Tomayia Colvin 

• Bry Cox, M.Photog.Cr, CPP 

• Dave Cross 

• Alexis Cuarezma 

• Gregory Daniel, M.Photog.Cr, CPP, F-ASP 

• Daniel K. Davis, M.Photog. 

• Kira Derryberry, Cr.Photog, CPP 

• Scott Detweiler 

• Megan DiPiero 

• Daniel Doke, M.Photog.Cr, CPP 

• Cris Duncan, M.Photog.Cr, CPP 

• Luke Edmonson, M.Photog.Cr, CPP 

• Roch Eshleman, Cr.Photog, CPP 

• Kay Eskridge, M.Photog.Cr, CPP 

• Daniel Fermaint, CPP 

• Jennifer Fermaint, CPP 


James Ferrara 

Mary Fisk-Taylor, M.Photog.Cr, CPP, ABI, API 
Mike Fulton, Cr.Photog. 

Neal Freed 

Joseph Glyda, M.Photog.M.Artist.Cr, CPP 
Colleen Gonsar, Cr.Photog. 

Andy Gould 
Joel Grimes 
Jeff Gump, Cr.Photog. 

Russ Harrington 
Ben Hartley 

John R. Hartman, M.Photog.Cr, CPP, 

A-ASP, EA-ASP 

Jamie Hayes, M.Photog.Cr, CPP, ABI, API 
Elizabeth Homan, M.Photog.Cr, CPP, API 
Marion Hughes 
Allison Tyler Jones, CPP 
Vanessa Joy 

Dann Kasallis, M.Photog, CPP 
Tim J. Kelly. M.Photog.Cr, F-ASP 
Julianne Kost 

Steve Kozak, M.Photog.Cr, CPP 
Angela Kurkian, M.Photog.Cr, F-ASP 
Leigh LaForest 
Ted Linczak, M.Photog.Cr. 

Linda Long, M.Photog.Cr, CPP 

Alex McClanahan 

Dan McClanahan, M.Photog. 

Susan Michal, M.Photog.Hon.M.Photog.Cr, 
CPP, ABI 

Dani Miller 

Ann Monteith, M.Photog.Hon.M.Photog.Cr, 
CPP, ABI, API, A-ASP 


♦ Brandi Morgan, CPP 

♦ Blair Phillips, Cr.Photog. 

♦ Jared Platt 

♦ Jeff Poole 

♦ Jenny Rhea 

♦ Dan Rowe 

♦ Bradford Rowley 

♦ Jennifer Rozenbaum 

♦ Linda Russell 

♦ Jeffrey Shaw, Cr.Photog. 

♦ Ben Shirk, M.Photog.M.Artist.Cr. 

♦ Ken Sklute, M.Photog.Cr. 

♦ Ian Spanier 

♦ David Stana, Cr.Photog, CPP 

♦ Dave Stock, Cr.Photog, CPP 

♦ Susan Stripling 

♦ Richard Sturdevant, M.Photog.M.Artist.Cr. 

♦ Michael G. Taylor, M.Photog.Hon.M.Photog 
Cr„ API, F-ASP 

♦ Lori Unruh 

♦ Bill Vahrenkamp, Cr.Photog. 

♦ Randy Van Duinen, M.Photog.M.Artist.Cr, CPP 

♦ Jessica Vogel, M.Photog.Cr, CPP 

♦ Tim J. Walden, M.Photog.Hon.M.Photog.Cr, 
CPP 

♦ Audrey Woulard 

♦ Pete Wright, M.Photog.Cr. 

♦ Chris Wunder, Cr.Photog. 

♦ MosheZusman 


NOTE: All programs and speakers are subject to changes. For the latest information, visit lmagingUSA.org. 



GIVE BACK WITH 
PPA CHARITIES AT 
IMAGING USA 2017! 



1. iFIESTA! PPA CHARITIES CELEBRATION 

Saturday, Jan. 7, 7pm VIP Reception, 8pm Auction, 9-llpm After Party, 
Marriott Riverwalk, Alamo Ballroom, Second Floor 

Kick off Imaging USA as you enjoy fun, auctions and all the good deeds that have been 
done. Tickets available at www.PPACharities.com for the VIP reception, auction and after 
party (sold separately)! 



2. PPA CHARITIES SUPER HERO 5K FUN RUN 

Sunday, Jan. 8 

Registration 6:15am, Race begins 7am 

Meet outside Convention Center - Lila Cockrell Theatre entrance 

Get things running quite literally with a nice little early morning 5K around San Antonio. Just 
keep in mind it might be a little chilly (this is Texas but it’s also January)! 



3. PPA CHARITIES GENERAL MEETING 

Sunday, Jan. 9, 2-4pm 

Marriott Rivercenter, Room 17, Third Floor 

Network, catch up and celebrate with your fellow PPA philanthropists! 



4. PPA CHARITIES DREAM STUDIO GIVEAWAY DRAWING 

Tuesday, Jan. 10, 2:30pm 

Booth #1055 in the Imaging USA Expo 

PPA Charities is giving away over $20,000 worth of photographic equipment, products, 
software, lab credits and more! Purchase your raffle tickets and join the excitement as they 
announce the winner at Booth #1055 on the expo floor. 



5. PPA CHARITIES CAMERA DONATION 

Sunday-Tuesday, Jan. 8-10, during Expo hours 
Booth #1153 in the Imaging USA Expo 

PPA Charities will be collecting as many working cameras as possible (with charger, 
battery and memory card) for Carolina for Kibera and ensure they are safely delivered to 
Kenya. Drop yours off at booth #1153 during trade show hours. For more information 
visit: cfk.unc.edu 









Imaging USA is THE place to kick off a successful new year with 10,000 of your best friends! 

After long days of classes and shopping, you’re going to need to let loose! 

Enjoy some amazing parties. Eat, drink and dance alongside fellow photography friends! 

Make new connections, find old friends and don’t forget to bring your camera! The photo ops at these 
parties will abound. Would you expect anything less from the world’s largest photography convention? 


These classes will fill up and sell out so be sure to register today at lmagingUSA.org! 



IMAGING USA 2017 WELCOME PARTY 

Sponsored by Canon 

Sunday, Jan. 8, 8-llpm 

Marriott Rivercenter Hotel, Grand Ballroom 

Featuring live music from local band Matchmaker! Bring your camera for photo ops and enjoy dancing along 
with delicious food and drink! 



IMAGING USA 2017 CLOSING PARTY 

Sponsored by PPA 
Tuesday Jan. 10, 8-llpm 

Henry B. Gonzalez Convention Center, Tower View/Park View, Concourse Level 

Featuring smooth sounds from our DJ, plus fun, food and dancing... the perfect cap to your Imaging USA 
experience! Don’t forget to bring those business cards so you and your new friends can stay in touch! 



PRE-CONVENTION PROGRAMS 

There is so much to share, see and experience during Imaging USA that three days just isn’t enough time! 
That’s why you have THREE EXTRA DAYS prior to the convention to enjoy more in-depth and intimate pre- 
convention classes including: 


THE BUSINESS OF BELLIES AND BABIES 

Bree Adams, M.Photog.Cr., CPP 

WOW-WORTHY FASHION TECHNIQUES FOR 
PORTRAITS 

Lindsay Adler, Cr.Photog. 


THE SECRETS TO SUCCESS WHEN TURNING PRO 

Doug Box, M.Photog.Cr., CPP, API 
Steve Kozak, M.Photog.Cr., CPP 

LIGHTING AND POSING CHILDREN 

Daniel K. Davis, M.Photog. 


EXTREME VOLUME 

Melanie Anderson, Cr.Photog., CPP 

CPP PREP CLASS 

Al Audleman, M.Photog.Cr., CPP, API 

CREATE A LOOK, BRAND, AND STYLE THAT 
WOMEN HAVE TO HAVE 

Marissa Boucher 


THINK GEEK: HOW TO WIN AT WEBSITES AND 
SOCIAL MEDIA 

Kira Derryberry, Cr.Photog., CPP 

ROCK YOUR WORKFLOW 

Linda M. Long, M.Photog.Cr., CPP 

THE REAL DEAL: CREATING EXCEPTIONAL FINE 
ART COMPOSITES 

Richard Sturdevant, M.Photog. M.Artist.Cr. 




CERTIFIED PROFESSIONAL 
PHOTOGRAPHERS AT IMAGING USA 2017 


CPP EXAM 

Sunday, Jan. 8, l-3pm 

Monday, Jan. 9, l-3pm 

Tuesday, Jan. 10, l-3pm 

Convention Center, Room 008, River Level 

Candidates and CPPs who are up for renewal have the option to take the exam 
in-person at Imaging USA. You must register for the exam at least five business 
days prior to the date on which you wish to take the written examination. If you 
fail to register you will not be able to take the exam. Photo identification will be 
required upon arrival at the testing site. There is no fee associated with taking 
the exam in-person. Scores will be released via email approximately 2-3 weeks 
after the exam. 


CERTIFIED PROFESSIONAL PHOTOGRAPHER PREP CLASS A 

Thursday, Jan. 5-Saturday, Jan. 7. 9am-5pm 

$299 (for all 3 days) 

Al Audleman , M.Photog.Cr., CPP, API 

This class is your ticket to certification! This intensive, comprehensive course 
walks you through the technical topics you need to know for the exam. Inverse 
Square law, filter factors, color theory and H&D curves; lighting ratios, The 
Zone System, lenses, filters and much, much more! This prep class is not for 
the faint of heart but if you’re serious about certification, this is for you. Work 
hard, study hard, walk away ready to launch your career to a new level! 


CERTIFIED PROFESSIONAL PHOTOGRAPHER PREP CLASS B 

Thursday, Jan. 5-Saturday, Jan. 7. 9am-5pm 

$299 (for all 3 days) 

Cris Duncan, M.Photog.Cr., CPP 

Getting certified is not for the faint of heart! It takes dedication, hard work and 
most of all, preparation. Join Cris Duncan for three days of intensive prep as 
you get ready to ace your exam! Spend your time covering all the technical 
topics that you need to know, inside and out! Whether it’s Inverse Square Law, 
lenses and filters, Color Theory or The Zone System, it’s all here - and more! 
Don’t let yourself get overwhelmed. Break it down, piece by piece, so you can 
walk away a more polished, knowledgeable and confident professional. Work 
hard, study hard and take it to the next level! 





IPC MENTORS AND CLASSES AVAILABLE 
AT IMAGING USA MERIT CAFE! 


Get the inside scoop about the International Photographic 
Competition! Visit the IPC Merit Cafe while you’re in 
San Antonio for Imaging USA 2017! You’ll have the opportunity 
to get one-on-one advice from official International Photographic 
Competition jurors about how to improve your photos for the 
competition. These 15-minute sessions are limited, so be sure to 
sign-up for yours today at lmagingUSA.org/MentorProgram 


IPC MENTOR SESSIONS 

Sunday, Jan. 8 12:30-5pm 

Monday, Jan. 9 12:30-5pm 

Tuesday, Jan. 10 12:30-3pm 



Classes and demonstrations are also held on the Expo floor at the IPC Merit Cafe. Get there early and soak up all of the knowledge you can 
from these amazing International Photographic Competition (IPC) experts! Questions will be more than welcome, so ask away! 


SUNDAY 

12pm 

WHY ENTER PRINT COMPETITION? THE BENEFITS BEHIND COMPETITION 

Donna GoodHale, M.Photog.Cr., CPP 

lpm 

BREAKING DOWN THE NEW IPC RULES 

Doran Wilson, M.Photog.MEI.Cr., CPP, F-ASP and 
Rich Newell, M.Photog.Cr. 

2pm 

PITFALLS AND TRIUMPHS OF COMPOSITING IMAGES FOR COMPETITION 

Kim Smith, M.Photog.M.Artist.Cr., CPP 

3pm 

THE IMPORTANCE OF EMOTIONAL IMPACT IN YOUR IMAGES 

Sandra Pearce, M.Photog.MEI.Cr. 

4pm 

THE IMPORTANCE OF GUIDE PRINTS IN THE MASTER ARTIST CATEGORY 

Bob Coates, M.Photog.M.Artist.Cr., CPP 

MONDAY 

12pm 

CLIENT IMAGES VS. COMPETITION IMAGES, IS THERE A DIFFERENCE? 

Cris Duncan, M.Photog.Cr., CPP and 
Deanna Duncan, Cr.Photog. 


lpm 

THE DO’S AND DON’TS OF RETOUCHING FOR PRINT COMPETITION 

Carl Caylor, M.Photog.Cr., CPP 

2pm 

HOW DO I GET MY MASTER’S DEGREE AND WHY SHOULD I WORK TOWARDS IT? 

Madonna Lovett Repeta, M.Photog.Cr. 

3pm 

THE QUEST FOR CREATING THE CREATIVE COMPETITION IMAGE 

Michelle Parsley, M.Photog.M.Artist.Cr., CPP, API 

4pm 

CREATING EMOTIONAL IMPACT IN YOUR COMPETITION IMAGES 

Allison English Watkins, M.Photog.Cr., CPP 

TUESDAY 

12pm 

UNDERSTANDING PRINT PRESENTATION AND TECHNICAL EXCELLENCE 

Dennis Hammon, M.Photog.Cr., CPP, F-ASP 

lpm 

WHAT IS THE BENEFIT OF ENTERING PHYSICAL PRINTS VS DIGITAL IMAGES 

Shelly Kraemer, M.Photog.Cr., CPP 

2pm 

THE VALUE OF TITLES AND STORYTELLING 

Dennis Craft, M.Photog. Hon. M.Photog.Cr., CPP, API, F-ASP 


©ALEX THE PHOTO GUY 
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IMAGINGU5A 

INSPIRATION TRAVELS WELL 

There's a bajillion reasons to go to Imaging USA! 


*1 Mfi 



TAKING OVER SAN ANTONIO 
JANUARY 5-10, 2017 

THERE’S A BAJILLION REASONS TO GO TO IMAGING USA! 

* Grow your craft & business know-how 

* Get your hands on new photography products 

* Strengthen your network of friends and vendors 


IMAGINGUSA.ORG/REGISTER 


BOOK YOUR HOTEL ROOM EARLY! 

Discounted rooms will sell out! Don’t wait until the 
last minute. Get the very best negotiated rates now 
by using our one-stop-shop registration system. 

WHERE SHOULD YOU STAY?— THESE DISCOUNTED HOTELS : 

* San Antonio Marriott Rivercenter (Headquarters Hotel) 

* San Antonio Marriott Riverwalk 

* Hilton Palacio Del Rio 

* Grand Hyatt San Antonio 

IMAGINGUSA.ORG/HOTEL 



PPA MEMBER 

PPA MEMBER 

NON-MEMBER 


Now fi until Dec. 8 

After Dec. 8 

REGULAR PRICE 

ALL-ACCESS PASS 

$199 

Save $50 by Dec. 8! 

$249 

$399 or $323* 

BUDDY PASS 

(You + a friend) 

$319 

Save almost 30% each! 

$369 

N/A 


* Join PPA for $323 and go to Imaging USA for FREE! 

That’s a 20% savings on registration AND you’ll also get all PPA benefits for one year! 


IMAGING USA IS MADE POSSIBLE THANKS TO THESE SPONSORS: 


PLATINUM SPONSORS 


GOLD SPONSORS 


SILVER SPONSORS 




Adobe 


Canon 

SEE IMPOSSIBLE 



bayphoto ' 
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Chrom Luxe 


Kodak alaris MfflSAOOjl 


photovision 


BRONZE SPONSORS 
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LOANCOLLECTION. 

SHOWCASEBOOK 
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JOIN US FOR THE COVER REVEAL 


GRAND IMAGING AWARDS CEREMONY 
IMAGING USA 2017 

Order your copy at I USA 

Look for the Loan and Show table in the Print Competition area. 


Design. Print. Websites. Marketing. 

www.MarathonPress.com 

(800) 228-0629 




The 

space 
between 

Striking gold in the tween market 

W / hen Audrey Woulard start- 
' ed her business 15 years 
ago, she was a baby photog- 
rapher. She did great work, 
built up a loyal clientele through word 
of mouth, and developed a reputation 
as one of Chicago’s best. 

Then her subjects started growing 
up. Woulard decided to adapt her busi- 
ness accordingly. She became a child 
photographer, following the kids as 
they became toddlers, then elementary 
school kids. 

The game continued to change, of 
course. All of those cute little kids were 
growing into young adolescents, aka 
tweens. It’s a market segment many 
photographers avoid because it’s not 
naturally tied to a major milestone, like 
newborn portraits or high school grad- 
uation. However, Woulard established 
a thriving market for her portrait pho- 
tography by making a few adjustments 

By Jeff Kent 
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to her approach. Tween portraits now make 
up about 98 percent of her business and 
have helped catapult her studio to a new lev- 
el of success. 

KID-FIRST MARKETING 

“Tweens drive the process 100 percent in 
terms of where they get their portraits made,” 
says Woulard. “But parents make the buying 
decisions. So the marketing focuses on the kids, 
and the sales process focuses on the parents.” 
This approach represents a difficult shift for 
many photographers. For Woulard, who had 
always relied on earning parents’ personal 
referrals, the switch to kid-first marketing 
was an adjustment. However, it’s been an 
adjustment with a multiplying effect. “In this 
age group, one person talks about it, and a 
thousand of them come,” she says. “If you 
want to grow your business in tween photog- 
raphy, you have to appeal to the kids first.” 


Woulard dove into social media, learning 
how tweens communicate, and discover- 
ing the cultural norms for engaging the age 
group. “There are so many unspoken rules 
that the kids won’t tell you,” she says. “You 
just have to figure them out by observing. 
Listen to how the kids talk, what is import- 
ant to them. Look at what they post on social 
media. They will give you all the clues you 
need if you are paying attention.” 

Woulard quickly learned that Facebook 
worked well for reaching parents but was 
nearly useless for tweens, who favor Insta- 
gram and, increasingly, Snapchat. On Ins- 
tagram, Woulard shares the types of imag- 
es that tweens prefer, which leads to rapid 
sharing of her work among subjects’ friends. 
Facebook works better for promotional mes- 
sages aimed at parents as well as sharing 
the types of images parents want to see. 

While parents aren’t the focus of the mar- 


keting, they remain the critical last step in the 
process. The kids may generate the motiva- 
tion, but ultimately it’s the parents who pick 
up the phone and call. And that’s the goal. “If 
I can get a mom to call me, I know how to 
talk with her,” she says. “I let her know that 
I value her, that I understand what she is go- 
ing through, what her child wants. It builds 
rapport and usually leads to a booking.” 

PORTRAIT AS PRODUCT 

To break into the tween market, it’s import- 
ant to treat a portrait as a product, finds 
Woulard. What is that product? At the most 
basic level, parents want portraits of their 
kids that they can display in their home, 
while tweens want images that will play well 
on social media. But it goes a little deeper 
than that. “Really, tweens care most about 
the experience,” says Woulard. “That expe- 
rience includes getting their photo taken at 



KATC THE MAGAZINE 

Audrey Woulard’s brand is centered on fashion, and she regularly stag- 
es sessions featuring new styles. Her work drew the attention of some 
designers and fashion publications, and she started to receive requests 
to contribute images to magazine editorials. “I thought, Why don’t I cre- 
ate my own magazine?” she says. “Instead of using models, I’d use real 
kids, real clients.” 

So Woulard created KATC The Magazine (using an acronym for Kids 
and the City). The idea was to showcase new fashions on the kids to 
whom the designers are actually selling. Designers as diverse as Val- 
entino and mom-and-pop Etsy shops are lining up to be included. They 
send Woulard the clothes, and she stages sessions with her clients. 

An additional motivation was to keep the interest of her older clients 

as they move from tween 
to mid-teen. The magazine 
features mostly high school 
freshmen and sophomores. 
It gives those kids a relevant 
fashion magazine filled with 
their peers, and it provides 
an aspirational feature for 
the younger tweens, who 
look up to those more ma- 
ture teens. 

The magazine has been a 
huge success, with print dis- 
tribution in Chicago and New 
York and an online version. 
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the studio as well as the social media recog- 
nition that comes with the images.” 

Tweens favor full-body images where they 
are standing somewhere cool, says Woulard. 
They also love photos that make them look 
a little more grown up. However, you can’t 
get too dramatic. Kids rarely post non-smil- 
ing, dramatic close-ups on their own social 
media accounts because it’s considered vain. 
“They don’t want someone thinking they are 
narcissistic,” says Woulard. “But I can post 
these types of images, and they are popular 
when they come from me. That’s all fine. It’s 
one of those unwritten rules.” 

Parents want images of their children 
smiling and looking happy as well as close- 
ups that show their face. So it’s important 
to capture a variety of styles that can serve 
multiple purposes. “The key is knowing how 
to satisfy the kid and still get the sale from 
the parent,” says Woulard. 

THE PHONE RINGS AND RINGS 

Because she knows kids want to post some- 
thing on social media, Woulard created Test 
Shots. “I tell them I am making test shots to 
get my settings right,” says Woulard. “They 
always make goofy tween faces while I’m 
doing this because there’s no pressure. If I 
can capture a few of those looks, the kids 
will post them. Parents will never buy those, 
so I never put them on Facebook. But the 
kids will put them on Instagram all day long. 
If I post a picture of a kid sticking out her 
tongue, I’ll get five phone calls.” 

Many photographers have a hard time fig- 
uring out the success of the Test Shots pro- 
gram, maybe because they shy away from 
the idea of posting anything that isn’t well 
produced and perfectly professional. “I am 
more focused on getting clients in the door,” 
says Woulard. “I know that if I post a less- 
than-perfect photo with a tween and the kids 
love it, then the parents will go to my website 
and do some research. They’ll see other pho- 
tos I’ve taken that are professional quality, 
and then the phone rings.” 

FREE ADVERTISING 

One of Woulard’s most successful programs 
is called BFF Shots. For these sessions, she 
allows her tween client to bring several 
friends, and Woulard creates portraits of the 
group as well as the individuals, but every- 
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ON THE COVER 

Audrey Woulard’s tween clients get a 
kick out of nontraditional portrait ses- 
sions. She made this month’s cover 
photo on a 4,000-square-foot rooftop 
in Chicago. “On the day of this 13- 
year-old’s session we were going to 
get hit by a snowstorm,” she says. “We 
thought it would be great to capture 
images right in the middle of the storm.” 
CAMERA & LENS: Nikon D800, 

AF DC-Nikkor 135mm f/2D lens 
EXPOSURE: 1/1 ,250 second at f/2.0, 
ISO 400 

LIGHTING: Natural light 
POST-CAPTURE: In Adobe Photoshop, 
Woulard used curves and contrast 
adjustments, and she dodged and 
burned using the gray fill method. 
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thing focuses on the 
main client. “These 
sessions are all the 
rage,” says Woulard. 

“The kids absolutely 
them, but they’re really valuable as 
a marketing opportunity. If I go on Facebook 
and post pictures of all the girls in a BFF shot, 
then the other girls’ parents see those pho- 
tos and think, ‘Oh, my daughter looks great, 
I will call Audrey.’ It’s huge for marketing.” 

For that reason, Woulard doesn’t charge 
extra for the multi-subject BFF sessions. 
“You don’t charge extra because this is free 
advertising,” she says. “Do you want to pay 
$1,000 to run an ad or take an hour out of 
your day to bring in some of the kids’ friends 
and photograph them? Also, this is part of 
the experience for the client. When they 
have more fun, they are more likely to talk 
about it and share with their other friends.” 

TREMENDOUS OPPORTUNITY 

Woulard feels that the tween market doesn’t 
get its due in the professional photography 
marketplace, and for that reason, it presents a 
tremendous opportunity. “If you are looking for 
a way to step out and separate yourself from 
the pack, this is a great way to do it,” she says. 

In part, Woulard thinks that many photog- 
raphers skip over this age because they per- 
ceive it to be a harder sell. That could be a mis- 
take. “People who aren’t in this space don’t 
understand what it’s like to have a 13-year- 
old beg her mom for something until she 
gets it,” says Woulard with a laugh. “Beyond 
that, though, and beyond all the marketing 
opportunities for this age group, I think the 
tween market deserves more recognition. It 
should be an age that is treated as a mile- 
stone as opposed to something that people 
skip over. After all, this is the very last stage 
when these kids are still kids. That alone de- 
serves to be celebrated.” • 



katcteens.com 


On the Web 

More by Audrey Woulard 
ppmag.com/gallery/audrey-woulard 
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Memorable images come from 
meaningful connections 

"BXj Detlma OkakraWiy 


Alicia Adamopoulos 



“I love it when 
people are very 
raw and revealing 
and it's almost 
like you can see 
into their soul." 



IMAGES ©ALICIA ADAMOPOULOS 



t was dark where they were, with black plastic covering 
the windows and not much artificial light to speak of. Ali- 
cia Adamopoulos worked quietly in the shadows, camera in 
hand, like a satellite orbiting the drama unfolding in 
the space. At the center of it, a woman prepared to 
give birth to her third child. 

A mother herself, Adamopoulos was no stranger to the 
emotionally charged atmosphere of hospital delivery rooms, 
but that 2007 shoot was the first time she was photographing 
a birth professionally. Her subject, who had two daughters 
and longed for a son, turned to the camera and sobbed when 
the new baby arrived. 

“It’s a boy!” she cried. 

Adamopoulos, a master of photography as recognized by the 
Australian Institute of Professional Photography, remembers 
what it was like to see that mom’s elation through the lens. 

“[I was] behind the camera sobbing my eyes out,” she re- 
calls. “I’ve got goose bumps right now just thinking about it.” 

A native of Australia, Adamopoulos started her Bris- 
bane-based photography business in 1999, focusing primarily 
on weddings and portraits, including maternity sessions. She’s 
seen her share of clients’ milestones, and birth photography 
is particularly special, she says, because it often involves a 
number of watershed moments. 

“I love it when people are very raw and revealing and it’s 
almost like you can see into their soul,” Adamopoulos says. 
“There’s a point in every labor when the mother goes from 
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being composed and knowing that there’s a 
camera there to just going, Don’t even care 
about the camera, don’t care about anyone 
who’s in the room, this is just me in my mo- 
ment. And that’s what I like. I think my fa- 
vorite genre to shoot is birth.” 

It’s certainly not the simplest of genres, 
though. As memorable as that first birth ses- 
sion was, Adamopoulos says the resulting im- 
ages weren’t anything to write home about. 

“I went in there extremely unprepared,” 
she confesses. 

The lack of light was the main issue: Birth- 
ing rooms tend to be dark, but Adamopoulos 
had no idea that the mother had requested 
complete blackout in the room. Adamopoulos 
didn’t have a lens with her that could han- 
dle extremely low light, and the family didn’t 
want her to use a flash. 

Adamopoulos now tries to head off similar 
predicaments by asking detailed questions in 
the initial client interviews. Similar conver- 
sations kick off all her sessions, but when pre- 
paring for birth sessions, she asks specifics 
regarding the entire birth plan, including the 
expected lighting conditions. 

For birth photography, Adamopoulos rec- 
ommends having two cameras on hand: one 
to get a wide shot of the room and the en- 
tire scene that’s unfolding and another with 
a long lens that allows you to get close-ups 
without getting too near the subject. 

As for the specific lenses Adamopoulos fa- 
vors, she says it all comes back to the light- 
ing. For a client who’s OK with keeping the 
lights on, a 70-200mm lens is fine: It will 
handle the hospital lighting, which is often 
stark. If the room size allows it, Adamopou- 
los will go with a 135mm lens; if not, she 
sticks with 50mm on one camera and then 
maybe a 16-3 5mm on the other. 

“The Sigma 50mm art lens is definitely a 
great lens,” Adamopoulos notes. “And then the 
16-35mm Canon lens is a good one as well. 
But if the light allows for it, the 24- 70mm 
and the 70-200mm options can be used.” 

Perhaps most important, any equipment 
used in a birth session should be unobtru- 
sive. Adamopoulos says she tries to be a fly 
on the wall so as not to interfere with the 
important work being done by parents and 
medical professionals. 

“My method for birth [photography] is I’ll 
only speak to [the subjects] if they speak to 
me,” Adamopoulos says. “That way, they’ve 
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got the choice. I have had one mother who 
just completely ignored the fact that I was 
there. And that’s fine because she just want- 
ed to be in the zone. But then you’ve got 
some moms who are just like, No, no, you’ve 
got to talk to me and tell me about this be- 
cause this calms me down. So I am whatever 
the mother wants me to be at that point.” 

Every birth photo session is different, of 
course, but Adamopoulos says the one image 
she always tries to capture is that first mo- 
ment when mother and father see their baby. 

“It’s hard, because there are two things at 


the same time that you could be shooting, 
which are the baby down at the end of the 
bed and the parents’ expression,” she says. 
“So you’ve really got to try to guess where 
the best angle is going to be to get all that, 
knowing that you could quite possibly be 
blocked by medical staff. Definitely, trying to 
get the emotion on the parents’ faces is a big 
one for me.” 

Ultimately, Adamopoulos says the key to 
any great portrait — regardless of genre — is 
engagement. Whether it’s engagement be- 
tween the subjects, or engagement between 


the subject and the viewer, she believes that 
for an image to be successful, there has to be 
an apparent connection. 

For her, that often comes down to captur- 
ing the connection between family members 
in the delivery room. In other child photog- 
raphy, engagement starts with the initial 
conversation. Before photographing a child, 
for example, Adamopoulos typically asks the 
parents about the child’s interests. 

“That way I can be having a conversation 
about Pokemon with them or ‘Five Nights at 
Freddy’s,’ and the kids get excited because 
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"A long time ago, someone asked, 'What's your favorite thin 
to shoot?' And I just said, 'People.' I do love just people. 
Whether it's documentary, whether it’s outdoors or on 
location, whether it's in a studio. I just like to explore." 


here’s an adult talking to them about some- 
thing that they actually enjoy,” she says. 
“And then you can give direction. They’re 
more open to direction once you’ve made 
that connection.” 

In maternity portraiture, another favor- 
ite genre of Adamopoulos’, the connection 
may come simply from understanding the 
subject’s frame of mind. Pregnancy, she sug- 
gests, is a time when many women brim 
with excitement and anticipation, but some 
also feel unsure of themselves and let down 
by their bodies. 


“I like the challenge there of taking some- 
one who maybe doesn’t feel so great at that 
point — and this isn’t everyone, but some — 
and giving them something where they’re 
going to go, ‘Wow, that’s really beautiful.’” 

Diverse as her photographic interests may 
seem, Adamopoulos says she’s happy to ex- 
plore the human condition in all its forms. 

“A long time ago, someone asked, ‘What’s 
your favorite thing to shoot?’ And I just said, 
‘People.’ I do love just people. Whether it’s docu- 
mentary, whether it’s outdoors or on location, 
whether it’s in a studio. I just like to explore.” • 


aliciaadamopoulos. com 


Deblina Chakraborty is a writer in Denver 


On the Web 

More by Alicia Adamopoulos 

ppmag.com/gallery/ 

alicia-adamopoulos 
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Wringing the 
most from 
any opportunity 


Robert Seale 
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he right place at the right time” usually connotes good luck. But for 
Robert Seale, it’s a work ethic. When he landed in what seemed like 
the wrong place at a key moment of his photojournalism career, 
Seale reconfigured what fortune had handed him, using the job to 
hone his lighting and portrait skills. That launched Houston-based 
Seale on a path into sports, corporate, and aviation photography and 
a successful career as a freelance photographer. 

Thorough planning and careful preparation is Seale’s creed, ex- 
emplified in his image of the aurora borealis glowing green and pur- 
ple in a starry, navy blue sky above a giant Caterpillar mining truck 
(relative size, a Tonka to the Matchbox cars we drive). Capturing 
the northern lights at their richest requires good timing and perfect 
conditions. So is this image one of luck and post-production skills? 
“No,” Seale says. “It’s just being prepared and tested, like being a 
Boy Scout.” 


WORKING WITH CONSTRAINTS 

The weeklong assignment required him to photograph a refinery 
in northern Alberta, Canada, and he wanted the aurora in at least 
one image. He had two obstacles: the refinery’s lights created too 
much ambient light, washing out the heavenly host, and the weather 
forecast was cloudy or worse almost every evening. In scouting 
the environs, Seale found a ridge three miles from the plant. He 
asked the site manager to have someone drive one of the trucks to 
the ridge and park it in the middle of nowhere, Seale says, “with the 
idea that if we got a clear night, we’d get a shot.” 

One night while he waited in the recreation room with workers, 
they saw a break in the weather and headed out to the ridge. Using 
the moon and light painting, Seale captured the image with expo- 
sures of 30 seconds to one minute. “That was a preparation thing,” 
Seale said. “We knew we needed this picture, we knew we wouldn’t 
get it where the trucks were parked, so there was a lot of finagling 
to get that to happen. Fortunately, the site manager was a big fan of 
photography and enthusiastic, and he drove us out in the middle of 
the night.” 
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Fostering relationships with clients is another factor in Seale’s 
success. His portfolio gets him initial assignments; his efficiency and 
vision get him successive assignments. Efficiency is something he 
learned while photographing superstar athletes who have little time 
or attention for long photo shoots. “You can see it on their faces,” he 
says: They roll their eyes with each camera or lighting adjustment. 
“Most photographers don’t trust themselves or their preparation and 
say, ‘Let me get one more.’ Every time you touch your light, you risk 



that athlete saying, ‘Enough’s enough,’ and they’re walking away.” 

The same constraints come with photographing corporate execu- 
tives. When making portraits of athletes and CEOs, Seale determines 
the looks he wants, then sets up lights and cameras and tests each 
setup ahead of the subject’s arrival. Seale then moves the subject 
from one setup to the next in quick succession. “I don’t even touch 
the lights.” Seale can complete a full portrait session with three dif- 
ferent looks in a matter of minutes — or less. “If everything is in its 
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IN HIS CAMERA BAG 


CAMERAS: Two Canon EOS-1 DX Mark Ms and one Canon 
EOS 5DS 

LENSES: He shoots with a variety but his favorite is the Canon 
EF 24-1 05mm f/4 lens. 

LIGHTING EQUIPMENT: He prefers Profoto and often uses 
his own battery powered units: Pro-B4s and -B2s, and 
AcuteB 600s. He rents Pro-8As or -7As as needed for bigger 
shoots. Most of his modifiers are Plume Wafers, but he does 
have a few Chimeras and Profoto boxes. He also uses Ikan 
LED panels. 


place and tested, it’s bam, bam, bam, shoot this one, then bam, bam, 
bam, shoot this one, and bam, bam, bam shoot this one. Then you 
shake hands and say, ‘Great! Thank you for your time,’ and they re- 
member you. PR folks remember you, too.” 

Integral to such preparation is Seale’s honed sense of lighting. A 
drilling rig bathed in its own lights in Germany looks like Oz at the 
other end of a farm field with its own lush glow in the gloaming. Two 
engineers study graphs lit by a desk lamp, supplemented by a strobe, 
while a seismic chart projected on the wall behind them is reflected 
in the desk’s polished surface. A geometrically stark stairway sits be- 
tween two oil storage tanks in England with a worker at the top high- 
lighted by a single overhead lamp (actually, the highlight comes from 
a strobe clamped next to the lamp). “It’s about balance,” Seale says. 
“We’re trying to make it look real, that the light that’s there is the light 
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that would be there; we’re just trying to amplify it.” Seale limits Light- 
room post-production in most cases to tone and color balance ad- 
justments and vanity touchups on portraits. 

PROBLEMSOLVING 

While working toward a communications degree at Stephen F. 
Austin State University and a career in photojournalism, Seale de- 
cided to expand his expertise by getting a double major in art. Part 
of that curriculum involved creating lighting diagrams for images in 
classic photography books. To this day, Seale studies photography 
books and pores through magazines, clipping editorial and advertis- 
ing photos for ideas and inspiration. “To me, everything you look at 
is a potential way of solving some kind of problem at some point,” he 
says. “I look at every magazine I can get my hands on, I have more 
photo books than some libraries.” 

After graduating, Seale interned at the Houston Chronicle, then got 
a job with The Augusta Chronicle in Georgia. He returned to his home- 
town desiring to get back with the Chronicle and its strong photo- 
journalism culture. Instead, he landed at the Houston Post, which 
lacked the resources of the Chronicle. In addition to covering sports 
and news, Seale was charged with doing studio photography for 
fashion, lifestyle, and food stories. “I was frustrated for a couple of 
months because this wasn’t my idea of serious photojournalism,” recalls 
Seale. “I sat down and told myself, This is where I am, why am I not 
working at it? If lighting is what we do here, why not improve?” 
He began volunteering for studio sessions and learned how to make 
the local dry cleaner owner look like he belonged in Forbes. 
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ADORAMA 

WANTS TO BUY 

YOUR USED PHOTO & VIDEO GEAR 



ITS WORTH MORE THAN YOU THINK! 

Whether consumer level, professional gear or even vintage cameras, your used 
equipment can easily be turned into cash or upgraded equipment. 



Get a fast, free quote online at 

Adorama.com/TradePP or in our NYC store. 

A Scan Here to see how easy it is to sell and trade up! 



FREE 1-3 DAY SHIPPING 

on most orders over $49' 


AOOMMA 


*details at adorama.com/shipping 


42W18THSTNYC | 800.223.2500 | adorama.com/tradepp 





"There's not a lot of people who aspire to go someplace where it's 
4 degrees and shoot a chemical plant, or a product that's hard 
to light because it's shiny, or an executive who has 30 seconds 
and 10 people will get fired if it's not good. Corporate photography 
will be around forever because there's always the inverse fun rule." 


These skills led to his next full-time employment as a staff pho- 
tographer for The Sporting News, where he worked for almost 
11 years. “I was good at action photos and portraits; they needed 
guys to do cover portraits.” Seale parlayed that experience into free- 
lance work for Sports Illustrated, ESPN The Magazine, Mens Health, 
Businessweek, Barron s. Rolling Stone, The New York Times Maga- 
zine, Major League Baseball, and, yes, Forbes. Regular assignments 
from Smithsonian, Air & Space have allowed him to indulge in his 
personal interest in aviation, and he’s now collecting portrait ses- 
sions with World War II aviators. 

SPARSE COMPETITION 

Nevertheless, 75 percent of his work is corporate photography, cap- 
turing images for company publicity and annual reports. As maga- 
zines cut back on photography budgets, he says, “In the corporate 
world, budgets are tight, too, but there’s still enough money and cli- 
ents that you can travel more and get assignments.” Futhermore, it’s 
a genre requiring capabilities and diligence beyond those of most 
aspiring professionals. 

It’s the “inverse fun rule” in photography, Seale says: the more 
fun a topic, such as sports and concerts, the more people want to do 
it and, consequently, the lower the pay. “There’s not a lot of people 
who aspire to go someplace where it’s 4 degrees and shoot a chem- 
ical plant, or a product that’s hard to light because it’s shiny, or an 
executive who has 30 seconds and 10 people will get fired if it’s not 
good. Corporate photography will be around forever because there’s 
always the inverse fun rule.” 

It’s also creatively rewarding for Seale. “Shooting an athlete on some 
level is pretty easy: They’re in the prime of their physical prowess, 
and they look good, and you’re in a ball park or have a skyline. It’s 
hard to go wrong. Your limitations are access and time.” With corpor- 
ate photography, he has to make factories, refineries, offshore drill- 
ing platforms, petroleum tanks, giant mining trucks, and medical labs 
look like someplace we want to be. “I take pleasure in making those 
things look good; I find that fun.” And most clients give him a 
lot of leeway. “It’s often just, Go to this place and make cool pictures,” 
knowing he’s more than prepared to do just that. • 


robertseale.com 


Eric Minton is a writer and editor in Washington, D. C. 


Canon 

5D Mark IV 



The EOS 5D Mark IV camera builds on the powerful 
legacy of the 5D series, offering amazing refinements 
in image quality, performance and versatility. 



Canon s commitment to 
imaging excellence is the soul 
of the E0S5D Mark IV. 
Wedding and portrait 
photographers, nature and 
landscape shooters, as well 
as creative videographers 
will appreciate the brilliance 
and power that the 
EOS 5D Mark IV delivers. 


COME VISIT OUR NEW LOCATION! 
1027 MURFREESBORO PIKE 
NASHVILLE, TN 37217 

800 - 824-2379 
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Buy one Get One Free on all Holiday Card orders. Order 
25, receive 50, order 50, receive 100. Use coupon code 
BOGO2016 at checkout. Expires December 31st 2016. 


MARATHON PRESS A/f q tli ntl / 

BOGOHolidayCards.com 1V1<MU1U11||/ 



Photo gear store, travel workshops, beautiful galleries, 
friendly community, and more for nature photogra- 
phers. Save 10% on gear purchases $49 or more with 
code NSNPPA. 


NatureScapes 

naturescapes.net 



The wholesale club for sharing, selling & printing your 
photos. 90 4x6s, 990 8x10s. Unlimited storage, videos 
& slideshows. Free shipping on orders over $9.99. 

240 free Prints Use code 240PPA 


DOTPHOTO dobphobo 

dotphoto.com ^ W w p 1 1 w w w 



We specialize in quality, handmade tutus! Offering a wide 
variety of adorable cake smash sets as well as many other 
beautifully made photography props for baby Girls! 


LIL 1 PINK GOOSE BOUTIQUE 

lilpinkgoose.etsy.com 



MackayMitchell Photopak is your one stop shop for 
all your photo packaging needs. Use promo code 
SH0P2016 and receive 20% off your entire online 
order for the month of December. 



Studio Sales just got easier. Confidently sell more al- 
bums and wall art with Fundy Designer’s new sales 
features. www.Fundy.com 


MackayMitchell Photopak 

mackaymitchellphotopak.com 



MackayMitchell 


FUNDY 

fundy.com 




FUNDY 

DESIGN 


E R 



Handcrafted Specialty Frames, sold exclusively whole- 
sale to photographers. A great way to boost studio 
revenue. 866-663-5383 


SWANKY FRAMES 

swankyframes.com 




The Ice Light 2 is the most portable continuous light 
on the market. This patented technology is great for 
photographers specializing in weddings, portraits and 
more ! www.fjwestcott.com/icelight 


WESTCOTT 

fjwestcott.com/icelight 


westcott 



MediaBooth Pro, the next generation of social media 
booths. Hybrid. Design-Centric. Versatile. A truly revo- 
lutionary way to envision onsite imaging, video capture, 
sharing and printing. 


MEDIABOOTH PRO 


mediaboothpro.com 


[olMediaBooth ■ 5 ro 
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THE SOURCE FOR THE 

PRODUCTS AND SERVICES YOU’RE LOOKING FOR 



picsera HDBBHBQ 


picsera.com rHOToron»«n«o»«ii»Li 



Stand-Outs by CODA are finished display mounts, ready to 
hang. Standard and custom sizes, 3/4" thick. Black, white, 
brushed aluminum, and wood-grain edges. 
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CODA, INC 

codamount.com ^ 


* 



Prints & artwork reproductions on proprietary, 4-layer 
Pro-Magic™ Metal — fine art quality color gamut & 
contrast control — gallery quality floating frame. 

Other media available. 

- - - - jpmm 



SET THE TREND! 

Want a BIG presence in 

Professional Photographer magazine at a great price? 
The new Trending advertorial is the perfect opportunity. 
Be part of the photographer's go-to 
guide for all the new trending products and services. 

Contact your sales rep today for more information. 
PPMAG.COM/MEDIAKIT 

Tara Truitt Marina Anderson 

East/West Coast Regional Manager Central Regional Manager 

ttruitt@ppa.com manderson@ppa.com 

404.522.8600 x230 404.522.8600 x211 


LaserLight PRINTS 

laserlightprints.com « — — 
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PRESIDENT'S MESSAGE 

JOIN YOUR LOCAL AFFILIATE 


by Lori L. Craft , Cr.Photog. 

► As 2016 winds down, many of us reflect 
on all that’s transpired over the past year. 
You can’t wrap it up into one single event or 
memory. It’s 365 days of moments. 


Like many of you, I’ve had days that I’d 
love to live over and over again, and I’ve 
had days that I wish had never happened. 
Thankfully, every day is a new one for us to 


FIND YOUR AFFILIATE 

PPA Affiliates are autonomous organiza- 
tions that choose to partner with Profes- 
sional Photographers of America. These 
groups provide valuable networking and 
educational opportunities for photogra- 
phers. As an Affiliate, these groups can 
offer merits toward PPA degrees. Many 
Affiliates offer schools that provide educa- 
tional opportunities on a state or regional 
basis. 

To locate your local PPA Affiliate, search 
the directory at ppa.com/affiliates. 


embrace and tackle with vigor and excitement. 

In my tenure as PPA president, I’ve had the 
opportunity to travel to many state conven- 
tions and events hosted by PPA Affiliates. I’ve 
met so many amazing photographers; you’ve 
all made this girl feel very special. You’ve wel- 
comed me with open arms and made me feel 
like one of the gang. I’m so encouraged to see 
how much passion and caring you have for 
your organizations and each other. It’s like 
walking into a family reunion over and over. I 
know that each of these Affiliate organizations 
will continue to thrive and grow thanks to the 
commitment of such passionate individuals. 

Belonging to a PPA Affiliate is a great way 
to connect and learn with other photogra- 
phers in your area. There’s something very 
special about this extended family of pros. 
My husband and I have personally experi- 
enced the friendships and support from the 
members of the Professional Photographers 
of Michigan. They’ve had our backs in many 
situations — when we’ve needed an addition- 
al photographer or to borrow equipment, 
and even when we’ve needed someone to 
capture our own family’s portraits. 

I want to encourage you to become a 
member of an Affiliate in your area because 
the benefits are priceless. And if you’re a 
member already, ask yourself what you can 
do to get more involved. Make sure you’re 
getting everything you can from your mem- 
bership. It’s so much more than just paying 
monetary dues. 

Again, I want to thank everyone I’ve had 
the honor of meeting throughout the year for 
enriching my life. • 
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INSIDER TIPS ON IMAGING USA 

ADVICE TO MAKE IT YOUR BEST CONVENTION EVER 



► Social media is abuzz with anticipation 
preceding the biggest annual show for pro- 
fessional photographers: Imaging USA in 
San Antonio next month. Whether this is 
your first time attending or you go every 
year, you’ll find something new to enjoy at 
the world’s longest-running photography 
convention and trade show. 

PPA staffers offer up some enthusiastic 
guidance to prep you for the event: 


• “The energy level is off the hook. It’s im- 
possible to be in a bad mood.” 

• “The diversity of products and informa- 
tion on the trade show floor is No. 1 for me. 
And often people don’t realize that many of 
the speakers they see in the platform classes 
can also be heard speaking in exhibitors’ 
booths. They should definitely check to see 
who is speaking on the Expo floor.” 

• “This thing is like the Mall of America 


DONATE YOUR CAMERA 

PPA CHARITIES AND CAMERAS FOR KIBERA 



► PPA Charities has announced a new char- 
ity recipient for Imaging USA 2017 in San 
Antonio: Cameras for Kibera. 


Cameras for Kibera’s goal is to collect work- 
ing cameras (with charger, battery, and mem- 
ory card included) to be donated to young 
women in Kenya with an interest in photogra- 
phy. PPA Charities is accepting camera dona- 
tions on behalf of the non-profit Carolina for 
Kibera, which sponsors the camera program. 

Established in 2001, Carolina for Kibera 
is an international nongovernmental organi- 
zation based in the Kibera slum of Nairobi, 
Kenya. It’s part of the Center for Global Ini- 
tiatives and is affiliated with the University 
of North Carolina at Chapel Hill. 

Imaging USA attendees can drop off camera 
donations (with charger, battery, and mem- 
ory card) at the PPA Charities expo booth. 


for photographers. You can buy pants — yes, 
pants — made for photographers. Or silicon 
buttons so that the shutter of your camera 
fits your pressing style better. Insane, un- 
thinkable stuff.” 

• “You’ll find yourself sitting next to some 
famous photographer or standing in line be- 
hind a great speaker or having your lunch 
with a PPA Board member. Everyone is part 
of the same big family, and it’s really cool.” 

• “People are incredibly friendly — speak- 
ers, volunteers, exhibitors, award- winners. 
They are happy to be there and to talk, so it 
makes for an incredible environment.” 

• “You’ll have Imaging USA withdrawal af- 
ter that week. The noise, the people, the ac- 
tivities, the energy level — Imaging USA with- 
drawal. You’ll quickly get over it, but you’ll 
feel it.” • 



NEW AT THE 
IMAGING USA EXPO 


At the Imaging USA Expo, you can 
Look at, try, and purchase the Latest 
equipment right there. Some fun facts 
about this year’s Expo: 

• More than 100,000 square feet of 
space packed with new products, hot 
technoLogies, and inspiring speakers 

• 300 exhibitors showing their best 
pro gear and deLivering informative 
how-to’s 

• Abuzz with drones! 

• A first Look at some of 2017’s most 
anticipated inventory 
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PERSPECTIVE 

THROUGH THE LENS OF PPA 


w 


APP MAP 

THE IMAGING USA TOOL YOU CAN’T DO WITHOUT 


► The Imaging USA 2017 app is available to download. Here’s a rundown of the features you can use to enrich your convention experience. 
Download the app now so you’re ready to hit the ground running when you alight in San Antonio next month: imagingusa.org. 


MY AGENDA 'A' 
Keep track of the personal appointments you’ve 
made and the programs you’ve marked as favorites 
in the Programs section. 

PROGRAMS El 

Find classes and events listed by day and by track, 
and mark your favorite programs to add them 
to your personalized agenda. 

SPEAKERS ^ 

Read the speaker bios and see the programs they’re 
teaching to help narrow down all your education choices. 


EXHIBITORS EEEf 
Get all the expo details on exhibitors and their wares, and 
look them up alphabetically and by product category. 


MY NOTES El 
Jot notes via this handy function. 


SOCIAL MEDIA & 
Read social media posts from the convention on Twitter, 
Facebook, Instagram, and YouTube. You can sign in to 
your own accounts and post right from the app. 


UPDATES 



Get essential notifications sent out during Imaging USA 
like room changes and special offers. 


GOING ON NOW 

Find out what programs are happening in real time. 


MAPS SIS 

Navigate the Imaging Expo trade show floor 
and the convention center. 





FAQs © 

Registration, show hours, and other 
general questions answered here. 


DOWNLOAD IT 

imagingusa.org 
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LABS 




introducing 

the pci west 
press printed 
book 


get 25% off 
your first order 
promo code: 
PRESS25 



g n war 

pclwest com / 666.725.9376 B K IMAGING 
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LABS 


FOOTBALL 
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20% OFF 
SAMPLES 
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www pciwoif com 
866 726.9378 Toll Free 


IMAGING 

SCHOOL & SPORTS 


65* 

8x10 s 

Go to VolumePhotoSolutions.com 

to get started today. 



Marathon! 

Design. Print. Websites. Marketing. 

(800)228 0629 I MarathonPiess com 



com 


25% OFF 

Your First Bay Photo Order! 




•Get 25% off your first order with Bay Photo Lab! 
Visit our website for details. 


Advertise in the 
LABS section of 

PROFESSIONAL PHOTOGRAPHER 

Ad size: 3.625" x 4.33" 

For information, contact your advertising representative: 


TARA TRUITT 
Eastern & 

Western Regions 
404-522-8600, x230 
ttruittOppa.com 

MARINA ANDERSON 
Central Region 
937-902-8217 
mandersonf8ppa.com 
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LABS 



adanacpRO 

IMAGING 


Canada's full service 
School Portrait Lab - since 1959 


Yes, we can offer you ... 

A full range of Package printing options & pricing 
FLOW™, Opticon™, & green screen workflow support 
School Yearbook & Planner printing 
Customized Portrait Day Order Forms 
... and so much more! 


www.adanacproimaging.com ■ . ■ 

info@adanacproimaging.com I imp. I 

Call us today! 888.323.2622 


ECONO-LAYFLAT ALBUMS 

learn more at acilab.com 




'SSfflS 

uni «.**“■* 






Let us help 
check off your 
SPRING 
“to do” list! 



/lxA-J7a- ‘/tix 

COLOR LAB 


CORPORATION 


800-448-6171 altcolorlab.com 


rg/k w 
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THE SHOP 


Dream Studio 

Giveawa 


Get 

Tickets 
Online TodayP 




Donations S20/each OR 6 for $100 
ppacharities.com 


Win an entire 
photography studio! 


Worth over $20,000! 

Visit our website for details 
ppacharities.com/dreamstudiogiveaway.com 


Camera 

Insurance 


Reeeaaalllly 

nice to have when 
you need it. 



866 - 977-4725 

PACKAGECHOICE.COM 



Use Coupon; PPAMAGDEC for 20% Off your order 
through 1/15. Shop now at www.photoflashdrive.com 



What would 
you do... 

...if you lost all 
your photos? 


“We can save it!" 

Any storage device, including camera 
cards, hard drives, SSDs and RAIDs 



Use for special PPA 

member discounts and benefits 
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THE SHOP 




rvam* h«r« 

* For all of 2016 
Free Imprinting of your 
Business/Studio Name on 
boxes, folders & photomounts 
Call for detoils. 

Promo code: FREE2016 



1 151 S. Northpoint Blvd. Waukegan, IL 60085 
email:info* michekompany.com 


800.621.6649 847.887.9066 www.michelcompany.com 


SIGMA 



SIGMA 50-100mmF1.8 
DC HSM | Art 

Telephoto zoom lens with a constant 
aperture of FI .8 through entire zoom 
range designed for APS-C cameras. 

$1,099 



SIGMA 18-300mm F3.5-6.3 
DC MACRO OS HSM | C 

Super compact high-ratio zoom 
lens is designed for APS-C cameras. 

Was$W-> $499 



SIGMA 150-600mm 
F5-6.3 DG OS HSM | C 


This lens offers high optical 
performance in a lightweight package 
ideal for a wide variety of scenes. 

Was M >$989 


SIGMA 

AUTMHBXO CCJWXR 

FOUR 

R 

_UA_ 


Sold at SDC-Photo 
www.superdigitalcity.com 



Self-adhesive 
Photographic 
Wall mounts 



* Multiple edging color options FREE SAMPLES 
► Easy do-it-yourself process 


► Durable and light weight I 


► Prednlled for flush wall hanging 


THERE S A BETTER WAY TO RETRIEVE 



Slost 

DATA 


When your data Is on the line, choose the best 

DATARECOVERY.COM 


CALL FOR A , 
FREE QUOTE 1 


800 . 237.4200 


San Francisco • Toronto • St, Louis * PhoanU •' 


CONVENIENT 

LOCATIONS 


AH PPA mambxi receive special benefits and discounts, and some 
types of data loss may be covoted through your PPA insurance coverage 
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FINAL FRAME 

IRRESISTIBLE RESOLUTION 
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happy holidays! 



Wishing you a very Merry Christmas 
and Happy Holiday Season 
from our H&H family to yours 


differentiating quality differentiating products 



www.hhcolorlab.com I 1-800-821-1305 


o 
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Pye Jirsa creates 
his own golden hour 

Profoto B1 


What sets a professional photographer apart from everyone 
else is the ability to control nature. The Profoto B1 is a power- 
ful battery flash that enables you to create images regardless 
of the sun being there or not. Packed in a portable package 
with TTL, HSS and 120+ Light Shaping Tools to choose from, 
so you can create the golden hour whenever you want to. 

Learn more at profoto.com/offcameraflash 


□ Profoto’ 

The light shaping company™ 





